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Turbulent outlook for the European textiles industry

18 months ago (in March 2022), the European
Commission launched its “EU Strategy for
Sustainable and Circular Textiles”. The strategy
aims at reducing the environmental footprint of
our sector, but also recognises the strategic
importance of the textiles ecosystem, and hence
the need to invest in innovation, digitalisation
and skills.

Since that launch, the European regulator has
been active to “translate” their vision into
reality: we now have 16 pieces of legislation on
the table that will “force” the industry towards
more sustainability and transparency: the
Ecodesign Regulation, the Waste Framework
Directive, the Green Claims initiative, update of
the Textile Labelling Regulation, chemical
restrictions, etc. In essence, the textile industry
is rapidly moving from an unregulated to a very
regulated sector, similar to e.g. automotives and
chemicals.

European textile companies need to prepare for
this rollercoaster of proposals, while at the
same time remaining competitive. However, they
struggle with high energy prices, a drop in
consumer confidence and increased competition
on global markets — as indicated in the present
report. Therefore, the EU needs to be very
careful  when implementing this strategy,
essentially making sure that textile companies
become more sustainable but remain resilient.
This  requires a  stronger  focus  on
entrepreneurship, which is the basis of our
companies’ success.

EURATEX has prepared a Manifesto ahead of the
European elections in June 2024, listing 4
critical factors to achieve — or maintain — that
resilience:

1. Focus on better regulation to enhance
competitiveness  and  reduce  unnecessary
administrative burden;

2. Match sustainability and competitiveness and
stop fragmentation of the EU Single Market ;

3. Ensure free and fair trade, ensuring a level
playing field and effective market surveillance;
4. Stimulate a stronger demand for sustainable
textiles.

Our main focus is not to stop the regulatory
train, but to make sure it runs in the right
direction, at the right speed. A new regulatory
framework where quality will prevail over
quantity, which will reward innovative products,
can indeed benefit European textile companies.
But this can only happen if that framework is
manageable for SMEs, setting realistic targets,
and making sure that rules and restrictions are
effectively applied and controlled. So the quality
and coherence of this new legal framework is
critically important.

The new framework will apply to “all products
which are placed on the EU Single Market”, i.e.
regardless of where they have been produced.
Market surveillance will be enhanced, to ensure
effective compliance. EURATEX is suggesting for
the EU Textile Strategy to become a Global
Strategy, to ensure that level playing field, but
also to recognise the global value chains in
which our companies operate. This requires
working on  global  standards, common
methodologies, and legal definitions with our
partner countries around the globe.

At the same time, textile companies need
support to successfully make this green
transition, especially in today’s very harsh
economic times. So, we need to offer support,
i.e. via dedicated research and innovation
programmes, we need to invest in education and
skills, we need to build a new industrial
strategy, based on the competitive strengths of
our companies.

Only on that basis, the European textile industry
can remain globally competitive.

EURATEX
Dirk Vantyghem UIZI =11

Director General HIZHIZ
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EU T&C AT A GLANCE,

2022 (estimates)

€167 bln Annual Turnover

€67 bln Exports (outside EU)

Investment per year

€5 bin e

192'000 Total number of

companies*

Share of T&C
50/0 Employment on EU
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1.European =N
macroeconomic forecast®

A modest recovery ahead after a challenging year

The European economy has lost momentum this year against the background of a high cost of living, weak external
demand and monetary tightening. While economic activity is expected to gradually recover going forward, the
Furopean Commission's Autumn Forecast™ revises EU GDP growth down compared to its summer projections.
Inflation is estimated to have dropped to a two-year low in the euro area in October and is set to continue declining
over the forecast horizon.

Growth has lost momentum, but a rebound is still expected

Following a robust expansion throughout most of 2022, real GDP contracted towards year-end and barely grew in
the first three quarters of 2023. Still high, though declining, inflation, and tightening monetary policy took a heavier
toll than previously expected, alongside weak external demand. The latest business indicators and survey data for
October point to subdued economic activity also in the fourth quarter of this year, amid increased uncertainty. KB
Overall, the Autumn Forecast projects GDP growth in 2023 at 0.6% in both the EU and the euro area. y

Economic activity is expected to gradually pick up as consumption recovers on the back of a steadily robust labour
market, sustained wage growth and continued easing of inflation. Despite tighter monetary policy, investment is
projected to continue increasing, supported by overall solid corporate balance sheets and by the Recovery and
Resilience Facility. In 2024, EU GDP growth is forecast to improve to 1.3%. This is still a downward revision of 0.1
pps. from the summer. In 2025, with inflation and the drag from monetary tightening subsiding, growth is expected
to strengthen to 1.7% for the EU.

Inflation to continue easing after falling to two-year low

Inflation remains on a downward trend. It is estimated to have declined to 2.9% in the euro area in October, from its
10.6% peak a year ago. This marks its lowest level since July 2021.

While the moderation in the past year was mainly driven by the sharp fall in energy prices, it has now become
increasingly broad-based across all main consumption categories, beyond energy and food.

As monetary tightening works its way through the economy, inflation is set to continue declining, though at a more
moderate pace, reflecting a slower, but more broad-based, easing of inflationary pressures in food, manufactured
goods and services. Headline inflation in the euro area is projected to fall from 5.6% in 2023 to 3.2% in 2024 and
2.2%in 2025. In the EU, headline inflation is set to decrease from 6.5% in 2023 to 3.5% in 2024 and 2.4% in 2025.

* European Commission: Autumn 2023 Economic Forecast, 15 Nov. 2023 LIZHIZH
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Labour market to remain resilient

The EU labour market continued to perform strongly in the first half of 2023, despite the slowdown in economic
growth. In the second quarter, activity and employment rates in the EU reached their highest level on record,
and in September the unemployment rate remained at 6% of the labour force, close to its record low.

Although latest information from surveys points to some cooling and some Member States have seen an uptick
in unemployment, the labour market is set to remain resilient over the forecast horizon.

Risks and uncertainty increase amid geopolitical tensions

Uncertainty and downside risks to the economic outlook have increased in recent months amid Russia's
protracted war of aggression against Ukraine and the conflict in the Middle East. So far, the latter's impact on
energy markets has been contained, but there is a risk of disruptions to energy supplies that could potentially
have a significant impact on energy prices, global output and the overall price level. Economic developments in
the EU's major trading partners, especially China, could also pose risks.

On the domestic side, the transmission of monetary tightening may weigh on economic activity for longer and to
a larger degree than projected in this forecast, as the adjustment of firms, households and government finances
to the high interest rate environment could prove more challenging. Finally, extreme weather events like
heatwaves, fires, droughts and floods, which have been raging across the continent and beyond with increasing
frequency and scope, illustrate the dramatic consequences that climate change can have not only for the
environment and the people affected, but also for the economy.
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Source: European Commission: Autumn 2023 Economic Forecast, 15 Nov. 2023



2. General situation in the .
Textile & Clothing sector /’ \

2.1. T&C industry evolution in 2022 and first-half 2023

The economic figures for 2022 are largely positive compared with the previous year. However, Russia’s invasion of

Ukraine has posed new challenges, just as the Union had recovered from the economic impacts of the pandemic. i
The tentative recovery in 2021 has, indeed, been followed by increasingly gloomy developments in 2022. The ¢
environment became particularly challenging for the textile and clothing industry, as the war pushed energy prices at
record levels, dampened confidence and affected trade. High energy, material and freight prices have strongly
weighted on companies’ production costs and profit margins. In particular, the energy-intensive segments of the
industry (man-made fibres, non-woven, finishing and dying) faced significant challenges. Despite some
improvements in market conditions during 2023, the EU textile and clothing industry is still experiencing concerns
related to inflation, cost pressures, weak demand, and economic uncertainty. In addition, manufacturers continue to
grapple with labour shortages that limit the industry’s growth momentum.

boutoninty | ____textle | cothing |

2022/21  |1st half 2023 2022/21  |1st half 2023

Production*® -1.5 -8.3 9.1 -0.7
Employment 0.2 -0.2 0.3 -0.6
Turnover 10.6 -0.3 17.7 12.5
Producer prices 10.9 1.7 39 5.9
Extra EU-27 imports 15.7 -18.2 36.3 -8.1
Extra EU-27 exports 131 -0.3 17.2 2.7
Trade Deficit 23.4 -60.0 52.4 -15.5

*Jan-August 2023

During the first half of 2023, the clothing segment recorded a 12.5% growth in turnover, on a year-on-year basis.
This growth may be explained by an increase in activity but also by an increase in sales prices due to inflation. In the
upstream sectors, turnover remained relatively stable. On the trade side, EU exports of textiles and clothing to third
countries increased in value (+1.3%) but decreased in volumes (-9.5%), due to a rise in export unit prices. Besides,
EU T&C imports from third countries fell sharply, in both volume and value. As a result, the EU27 trade deficit largely
improved, as compared with the same period of the previous year.

The EU27 textile and clothing production suffered a setback during the January-August 2023 period and remained
therefore below pre-pandemic levels. Production dropped by 8.3% in the textile sector, following lower demand for
yarns, fabrics and technical textiles, and was slightly weaker in the clothing industry.

Unless specified, EU refers to EU27 HIZHIZ0 ]
Data source: EURATEX, based on EURQSTAT ===



Data source: EURATEX, based on EUROSTAT

The labour market remained resilient in the EU clothing industry, with the number of employed persons being
relatively stable during the first half of 2023. Data for the textile sector indicates that employment is slightly
declining over the period. Following these developments, the employment level remains lower than the pre-COVID
one. Still, a number of industries, including yarn spinners and related businesses throughout the textile and
apparel value chain, are having a difficult time finding sufficient human resources to operate at desired capacities.

2.2. The 2023-2024 Qutlook in the T&C sector

This section looks at the results from the European Commission’s monthly and quarterly surveys on the EU
business and consumer confidence (2.2.1), managers’ price expectations (2.2.2), main factors limiting
production in the textile and clothing industries (2.2.3) and outlook on investments (2.2.4).

Looking forward into the business expectations, labour shortages, weak global demand and cost pressures will
likely remain critical challenges in the coming months and in 2024. The EU Business Confidence™ indicator for the
months ahead deteriorated in the T&C sectors, reflecting these energy-related challenges and increased economic
uncertainty. This development of the business sentiment in the T&C industry suggests that economic activity will
contract in the last quarter of 2023.

EU T&C Business confidence indicator gan.i: - oct.23)*
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*EU Commission’s October 2023 survey: European Business Cycle indicators and Business Consumer Survey (subsector database)

Unless specified, EU refers to EU27



The textile industry's confidence indicator for the months ahead reported another drop in October 2023 (-3.3

points), resulting from managers' more pessimistic views on their assessments of the production expectations for
the months ahead, on their order book levels and on the adequacy stocks of finished products (stocks too large).
As a result, the textile industry’s confidence indicator went further below its long-term average and pre-pandemic

level. The employment expectations as well as the assessment of export order-book levels, which are not
included in the headline indicator, also deteriorated.

The business confidence indicator in the clothing industry went down further (-1.2 points as compared with
September), as managers’ confidence weakened with higher pessimistic answers (in % of total answers to the
questionnaire). The decrease in confidence resulted from negative developments in managers’ appraisals of the
order-book levels and of their production expectations for the months ahead. Opinion on the adequacy of stocks
of finished products (stocks too large/above normal) remained almost stable. Also managers’ appraisals on the

employment expectations, which are not included in the headline indicator, became more pessimistic. By
contrast, the assessment of export order-book levels picked up.

Following the deterioration in production expectations, managers’ views on future textile and clothing production
could not reach pre-pandemic levels. Moreover, the percentage of managers assessing their current order books
as more than sufficient (above normal) has been markedly decreasing in the textile and clothing sector. These
indicators from the industry surveys are indicative of lower demand.

Managers' assessment on production expectations and order book levels
TEXTILE
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Unless specified, EU refers to EU27
Data source: EURATEX, based on EUROSTAT



Similarly, retail trade confidence decreased markedly (-1.4), reflecting worsened assessments of developments
in the past business situation as well as stocks that were more often considered as too large/above normal. By
contrast, retailers became more optimistic about the future business situation. Besides, consumer confidence
remained unchanged compared to September, resulting from consumers’ improved views on their household’s
past financial situation and intentions to make major purchases, which were offset by worsened expectations
about their future financial situation and the general economic situation in their country.

Managers’ price expectations can provide additional information about potential further price pressure. Selling
price expectations in industry and retail trade peaked in April 2022 and, while remaining at a high level especially
in retail trade, have since been declining. Across the member states, the decrease in selling price expectations is
widespread. In industry and retail trade, almost all countries have recorded a decrease in selling price
expectations over the last year. Consumers’ price expectations for the next twelve months also edged down in
October 2023.

Furthermore, survey results up to October show an easing in selling price expectations in the textile and clothing
sectors. Selling price expectations among industry managers in the textile industry decreased further, and score
below their long-term average. However marked increases were still reported in some EU textile-producing
member states (i.e., Poland). In the clothing sector, price expectations eased since June 2022, though remaining
at high levels.

EU Managers' selling price expectations
70

60

50

Textile —Clothing

40

30

20

10

Net balances of + and - reply to the questionnaire, in %

-0

-20

-30

* results from European Commission’s monthly survey, October 2023.

Unless specified, EU refers to EU27
Data source: EURATEX, based on EUROSTAT



According to the latest survey on production obstacles in the textile and clothing industries, managers reported that weak
demand remains a major challenge. As a matter of fact, more than half of managers in the textile industry and over 35% in
clothing indicated that insufficient demand is the main limiting factor to their production in the last quarter of 2023. The
percentage of managers quoting 'insufficient demand" as a factor limiting production has been strongly increasing since Q3
2022 in the textile and clothing industry.

Factors limiting production in EU indusry - Textile Factors limiting production in EU indusry - Clothing

*: results from European Commission quarterly surveys, October 2023

In October 2023, still 13% of the surveyed textile managers and 20% of clothing mangers reported that the shortage of
labour force was limiting their production. Furthermore, the shortage of material/equipment was mentioned as the
third factor limiting their industrial output, for around 11% of the textile and clothing managers. Among the other factors,
it's worth mentioning the “financial constraints”, as a rising concern in the clothing sector (9%).

This section analyses the results of the specific questions on investment included in the Commission’s March-April
surveys for the T&C sectors, enquiring about business investment in 2022, as well as plans for 2023.

Investment plays a key role in driving economic development, both in the short and long term. In the current context, a
number of specific factors can affect investment decisions by firms. The positive effects of digitalisation acceleration,
triggered by the pandemic and the support from the Recovery and Resilience Facility on 2021 investment, have continued
in 2022. At the same time, the uncertainty caused by the war in Ukraine, its economic consequences, and rising interest
rates could curb or cause investment projects to be revised downwards or delayed.

EU
Unless specified, EU refers to EU27 HIZHIZ0 ]
Data source: EURATEX, based on EURQSTAT ===



Outlook on investment in 2023 remains positive in the T&C industry...

Managers’ assessment of their business investment for the ongoing year was, on balance, positive but at a lower level
than in 2022. As a matter of fact, the difference between the percentage of managers expecting an increase and those
expecting a decrease is foreseen to reduce in 2023.

T&C managers’ investment assessment for the years 2021, 2022
and 2023 (% balances)

25 u Textile m Clothing
20
15
10 ‘

| ‘

0

2021 2022 2023
(Mar/Apr 2022 survey) (Mar/Apr 2023 survey) (Mar/Apr 2023 survey)

*: results from European Commission quarterly surveys, 2023. The survey asks managers for their qualitative assessment whether their company’s
investment will (+) ‘increase’, (=) remain the same’, or () ‘decrease’, compared to the previous year. The balance is the difference between the
percentage of positive (+) answers minus that of negative (-) answers.

structure of investments:

In the spring survey, firms are also asked to assign their investment to four purpose categories: replacement of worn-out
plant or equipment, extension of production capacity, investment designed to streamline processes, and other investment
objectives (pollution control, safety, etc.). In times of economic upswings, one would expect investment to be more geared
towards the extension of production capacity than during downturns, when investment is likely focused on the replacement
of worn-out equipment and/or the streamlining of processes.

Decreased share of replacement and increased share of extension investment in the clothing industry.

Investment in 2022 mainly served to replace worn-out plants or equipment. In 2023, managers expect a decrease in the share
of investment dedicated to replacement. The rationalisation objective (Investment designed to streamline production) is
expected to represent slightly more than 20% of investment in 2023, suggesting ongoing technological changes in
investment, possibly including towards new green and digital technologies. Also, it is possible that rising energy prices push
companies to invest in more efficient and less energy-intensive technologies. Finally, extension of production capacities is
expected to reach 17% in the textile industry (from 16% the previous year) and 16% in the clothing sector (from 13% in
2022 and 12% in 2021).

Unless specified, EU refers to EU27
Data source: EURATEX, based on EUROSTAT I:
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Structure of investments in 2023

Textile industry Clothing industry

REPLACEMENT

REPLACEMENT

44% 47%

- Replacement of worn-out plant or equipment
- Extension of production capacity

- Investment designed to streamline production

- Other investment objectives (pollution control, safety, etc.)
- Refused/Not applicable

Drivers of investment :

The Investment Survey also collects information on the factors stimulating investment: demand, financial conditions,
technical, and other factors.

In the 2023 spring survey, around 60% of industry managers in the textile industry and 85% in the clothing sector, reported
technical factors as stimulating their investment for 2023. This includes the impact of technological changes such as the need
to upgrade equipment and the availability of skilled labour. In the clothing sector, this share is almost 7 percentage points
more than in 2022. Demand (sales) is considered to stimulate investment for 2022 and 2023 by about 56% of managers. By
contrast, a lower percentage of firms reported financial conditions as a stimulating factor in 2023: about 34% in textiles
(against 26% in 2022) and 16% in clothing (23% in 2022).

Main factors driving i'_“’“t“"e'“ decisions Main factors driving investment decisions
Textile Clothing
50 70
80
60
T
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% of firms stating that one factor is stimulating

Unless specified, EU refers to EU27 LIZHIZH
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3. Evolution of the EU
Textile & Clothing Activity

An analysis by sector, sub-sector and Member States

3.1. Turnover

3.1.1.  The textile & clothing sector

* 2022 Yearly evolution

In 2022 industrial turnover continued its dynamic growth as a result of rapidly increasing price levels. The EU
total turnover in the manufacturing sector grew by 19%, as entrepreneurs had to adjust to the sharp drop in
demand due to the Coronavirus outbreak. Similarly, the EU turnover improved in the textile and clothing
value chain, as compared with the previous year. Over the year, the EU turnover expanded by +10.6% in
textiles (which is, however, lower than the general manufacturing average) and by +17.7% in clothing,
compared with 2021. While aggregated data for the full 2022 give a positive picture, it is important to point
out that the second half of 2022 showed a loss of momentum in both sectors. As a matter of fact, the
business activity in the textile and clothing industry turned negative in the 3rd quarter, on a g-0-q basis, after
a noticeable increase recorded in the previous quarter. EU sales of textiles continued to deteriorate during
the last quarter of the year, while on the clothing side, sales recovered to some extent.

EU27 T&C Turnover, yearly evolution
index 2015=100
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Unless specified, EU refers to EU27 LIZHIZH

Data source: EURATEX, based on EUROSTAT ﬁuﬁuﬁ
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» 2023 Latest trends

EU's turnover evolution, during the first half of 2023, showed opposite trends across the textile & clothing value
chain. According to the latest figures, the textile industry recorded a slight increase in Q1 (+0.4%) and a -1.7%
declinein Q2, on a g-0-q basis. The slowdown in the economy is having a direct impact on companies, since the
consumption of textile products has decreased significantly. Furthermore, high prices and inflation remain a big
handicap for demand increase.

By contrast, the downstream sectors were less impacted by tough market conditions. As a matter of fact, the
clothing industry registered a reasonable growth in sales revenues in Q1 and Q2: +2% and +4.5% respectively, as
compared with the previous quarter. As indicated in the graph below, growth rates in the apparel industry have
now surpassed the performance of textile companies (119 vs. 114).

EU27 T&C Turnover, quarterly evolution
Rebased quarterly index (2019 level =100)
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3.1.2.  Turnover - EU-27 Member States

Looking at turnover evolution across EU member states, significant increases can be observed in 2022:

e Textile and clothing companies recorded strong turnover improvements in all member states, with the
exception of Hungary (-3.7% for textiles).

The Italian textile and clothing turnover, representing 37% of the EU turnover, continued to recover from
the serious downturn in 2020, thanks to increases well above EU T&C average. As a matter of fact,
companies in that country earned +18% of their revenue in the textile industry and +23% in the clothing
sector.

Similarly, Romania, the Czech Rep., Poland, Lithuania, Austria, and France registered robust sales'
increases in the entire value chain, with double digit growth rates.

o Spanish companies performed better in downstream sectors, while Denmark and Latvia saw better results
in the upstream industries.

Compared to other member states, turnover growth in Germany remained subdued.
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Unless specified, EU refers to EU27
Data source: EURATEX, based on EUROSTAT
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EU27 Textiles turnover, yearly evolution

% Change 2022/21
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EU27 Clothing turnover, yearly evolution
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3.2. Production volumes

3.2.1. The textile & clothing sector

* 2022 Yearly evolution

Following the drastic fall in 2020 due to the coronavirus pandemic, the EU's production of manufactured
goods rebounded in 2021. High energy prices, geopolitical tensions, increased transportation bottlenecks,
sanctions against Russia and input shortages were among the top concerns for companies in 2022. Despite
tougher market conditions, the industrial output has demonstrated continued strength in 2022, building on
the momentum it gained emerging from the pandemic.

Production volumes in the manufacturing sectors slowed down (+3.7%, against +9.9% in 2021), while
industrial output showed a mixed picture in the T&C value chain, with better performances in downstream
sectors. As a matter of fact, the EU27 clothing production growth hit a high, with a +9.1% increase in 2022,
while output dropped in the man-made fibre (-5.5%) and textile industries (-1.5%).

EU27 production, yearly evolution
% change compared to same period in previous year from 2012 - 2022
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EU27 T&C production, yearly evolution
Index 2015=100
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The EU T&C industry started the year with a decrease in production in the entire value chain: -1.6% in Q1 in the man-
made fibre industry, -1.2% in textiles and -1.3% in clothing (on a quarter-on-quarter basis). Production volumes
during the 2nd quarter 2023 deteriorated further in the textile sector (-2%), while business activity in the clothing
industry turned positive (+2.1%). The clothing performances were even better than the output trend of all
manufacturing sectors, which decreased moderately in Q2 2023 (-0.8% as compared with the previous quarter).

EU-27 T&C Volume Index of Production
Quarterly Evolution, compared to previous quarter
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3.2.2. Production - T&C sub-sectors

* 2022 Yearly evolution

The extensive 2021 recovery in the textile industry and the continuing high demand for medical and hygiene
products, which also led to strong demand for nonwoven fibers, fed through to a significant recovery in the man-
made fibers’ market. During 2022, this sector came under extreme pressure from sluggish demand and surging
energy costs. Consequently, production of man-made fibers dropped by -5.5%, as compared with the previous year.

The EU spinning industry registered a significant rebound in 2021, the highest growth rate among the sub-sectors,
together with the knitted and crocheted fabrics. During 2022, the manufacturing of yarns recorded again the
strongest increase among the textile sub-sectors (+7%). This represents, however, a slowdown when compared with
the 2021/2020 growth rate.

As the upstream sub-sector, the weaving industry saw an increase in production during the last two years. In 2021,
EU production of fabrics jumped, supported by strong demand and capacity expansions, and increased further in
2022 (+3.3%).

In 2021, the finishing activity recovered from the previous year's slump, due to significant growth in EU production
and demand for yarns and fabrics during the year. Record-high electricity and gas prices, in 2022, strongly impacted
this energy-intensive activity. Consequently, the sector recorded a -4% decrease compared with 2021.

EU27 textile production, yearly evolution by sub-sector
Index, 2015=100
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In contrast to the severe drop faced in 2020, the knitted and crocheted fabrics’ output reported the fastest
growth in 2021 (+21%). In 2022, production volumes have trended downward, despite good performances in the
knitwear industry (-6.5%).

Technical and industrial textiles, including nonwovens, have expanded their share in total textile production
over the years, following the growing applications in other sectors such as the automobile, agriculture,
construction, and healthcare. In 2022, production volumes of nonwovens as well as other technical and industrial
textiles have decreased, by respectively -7% and -3%.

The made-up textiles’ production (which covers bedlinen, table linen, toilet linen, curtains, floor-cloths...) picked
up in recent years. However, this trend reversed in 2022, as production volumes went down in most product
categories. In 2022, clothing production jumped in all categories. Outerwear (excluding knitwear) recorded the
highest growth (+14.6%), followed by the hosiery segment -including pantyhose, tights, stockings and socks
(+11.7%).*

EU27 clothing production, yearly evolution by sub-sector
Index, 2015=100
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*Data based on Eurostat Prodcom codes. This classification provides statistics on the production of manufactured goods carried out by enterprises on the national territory of the
reporting countries. No data available at NACE level.
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* 2023 Latest trends

The latest figures, on production trends at sub-sector level, confirm different performances within the T&C value
chain. EU textile activity dropped further during the 2nd quarter 2023, following a sharp decrease in knitted and
crocheted fabrics (-18% y-0-y), woven fabrics (-13%), nonwovens (-10.7%), yarns (-13.5%) as well as in technical
and industrial textiles (-12.2%). However, there is interesting exception to the broad-based downturn seen in textile
sub-sectors, such as finishing companies which performed relatively well during this period (+4.5% g-0-g and

+7.3% y-0-y).
EU27 Textile production, quarterly evolution
% change compared to same period in previous year, 2021-2023Q2
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= Spinning —Weaving
60 ~Finishing —Knitted and erocheted fabries
--Non-wovens =Technical and industrial textiles
40 . . i = Man-made fibres

20

-20

-40
a1 a2 Q3 a4 a1 Q2 Q3 a4 a1 a2
2021 2022 2023

On a year-on-year basis, production volumes decreased in the clothing sector, despite a steep rise in the
“outerwear” segment (+8.8%) and a stabilization in the knitwear industry. This was mainly due to a marked
deterioration in the other wearing apparel, including accessories (-14%). Overall, EU T&C production volumes
remained largely below pre-pandemic levels.

EU27 Clothing production, quarterly evolution

% change compared to same period in previous year, 2021-2023Q2
40

++ Quterwear =Other ing apparel and acc

30

20

-20

-30
a1 Q2 a3 a4 Q1 Q2 Q3 Q4 Q1 Q2
2021 2022 2023

Unless specified, EU refers to EU27 W=l =1
Data source: EURATEX, based on EUROSTAT —1IZ=



AUTUMN REPORT 2023 - PAGE 25

3.2.3. Production - EU-27 Member States

* 2022 Yearly evolution

In 2022, the textile sector recorded divergent evolutions in production volumes across the EU27 countries. Among
the best performers, we can point out Lithuania and Poland, with growth rates of +18% and +8.6%, respectively.
Similarly, Latvia, Denmark, France, Austria, Spain, Czechia and Italy recorded positive output growth in the sector
(between +0.6% and +3.3%). Textile companies were less resilient in the remaining member states, in particular in
Portugal, Finland, Germany, Belgium, Hungary, the Netherlands, Greece, Bulgaria and Romania.

EU27 Textile production by Country
% change compared to same period in previous year from 2020 - 2022
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Contrary to the textile industry, the clothing output performed relatively well across most EU member states.
Among member states for which data are available, the highest annual increase was registered in Austria (+58%
as compared with 2021). France, Belgium, Bulgaria, Hungary, (zechia, the Netherlands, Italy and Lithuania
performed relatively well, with increases above EU average. By contrast, production of clothing articles went down
in Romania (-4.7%).

Unless specified, EU refers to EU27 W=l =1
Data source: EURATEX, based on EUROSTAT ﬁuﬁuﬁ
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EU27 Clothing production by Country
% change compared to same period in previous year from 2020 - 2022
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3.3. Producer prices

3.3.1. The textile & clothing sector

Another interesting business-cycle indicator to analyse is the producer price index, showing the development of
transaction prices of products from the seller's perspective. 2021 was characterised by a general increase in output
prices in the manufacturing industries, reflecting a low base effect from 2020 due to the pandemic and the
reopening of the economy. In 2022, price pressures were evident in more and more sectors, in part owing to the
impact of high energy costs feeding through to the whole economy. Producer prices soared in the manufacturing
industry (+16%), and - in particular- in the intermediate goods industries: textiles +11% and man-made fibers +23%.
The growth observed in the consumer goods was more moderate (i.e., clothing +3.9%).

EU27 producer prices, yearly evolution

% change compared to same period in previous year from 2012 - 2022
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The quarterly rate of the producer prices' index has been slowing since the third quarter of 2022. The latest
figures, up to the second quarter of 2023, are showing a decrease in producers’ prices in the upper part of the
textile industry (textiles -0.1% and man-made fibers -2.8%) and a slight increase in the clothing (+0.7%), on a
quarter-on-quarter basis. However, producer prices’ index was still higher than during the same period in the
previous year: +5.9% in textile and +5.6% in clothing.

Evolution of EU producer prices

30 - Index2015=100-
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Despite lower electricity and gas prices in Q2 2023, energy prices continued to strongly weight on the EUT&C
industry. Prices” index of energy (electricity, gas, steam and air conditioning supply) recorded a noticeable
contraction for the third time since Q2-2020, albeit remaining above pre-COVID levels. This corresponds to a
-18% g-0-q and a -8% y-0-y.

This decline/slowing down in producer prices is reflected in the managers' selling price expectations, which
are on a downward trend across all surveyed business sectors (ee section on selling price expectations).
However, T&C manufacturers in Europe continue to feel pressure from energy, labour and raw material costs
and so may face difficulties to decrease prices further in the coming months.
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3.3.2. Producer prices - T&C sub-sectors

Looking at the various transformation stages within the textile sectors, three of them witnessed a noticeable price
increase in 2022: spinning (+16%), weaving (+12%) and non-wovens (+14%). Output prices in the manufacture of
technical and industrial textiles, made-up as well as knitted and crocheted fabrics grew at a somewhat less robust
pace, compared to the textile industry average, with respective growths of +7.9%, +8.3% and +8.6% during the

period.
EU27 textile producer prices, yearly evolution
% change compared to same period in previous year from 2012 - 2022
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Over the years, output prices in the manufacture of knitted and crocheted hosiery, including socks, tights and pantyhose,
are generally growing at a higher pace than the rest of the clothing sector. This trend was again verified in 2022, as prices’
growth in this sector was the highest among the clothing sub-categories (+7.2%). By contrast, prices’ increase in the other
knitwear segment was the lowest observed during this period (+1.5%). Moderate growth rates were recorded in the
outerwear (+3.6%), underwear (+4.2%) and other woven wearing apparel, including accessories (+5.2%, as compared with
2021).

EU27 clothing producer prices, yearly evolution
% change compared to same period in previous year from 2012 - 2022
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3.3.3.  Producer prices - EU-27 Member States

When looking at member states output prices’ evolutions in 2022 (expressed in local currency), we note that
production prices in the manufacturing industries increased significantly across all EU-27 countries. Following
the significant rise in inflationary pressures, Greece recorded the sharpest growth in producers’ prices reaching
almost a +30% increase. Similarly, Belgium, Bulgaria, Finland, Hungary, the Netherlands, Portugal and Romania
recorded sustained growth over the period, above +20%.

EU27 producer prices by Country
% change 2022/2021
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Data for the textile industry revealed a similar picture across member states. Producer prices increased in all EU
countries, except for Ireland (-0.6%). Belgium, Bulgaria, Czechia, Hungary, Italy, Portugal, Slovenia and Sweden
recorded prices’ growth above EU average (between +11% and +20%). Output prices in France, Germany and
Spain were close to the EU average (+10.9%). More moderate increases (below 10%) were observed in the other
EU member states.

Clothing manufacturers were also facing tough production prices increases across the EU member states. The
highest growth rates were registered in the Netherlands (almost +11%). Likewise, prices in Austria, Belgium,
Bulgaria, Czechia, Denmark, Hungary, Italy, Lithuania, Romania and Slovenia trended upwards (between +4%
and +10%). On the other hand, France and Croatia succeeded in keeping their production prices’ growth below
+1%. Output prices in the remaining member states fluctuated between +1% and +4%.

Unless specified, EU refers to EU27 LIZHIZH
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3.4. EU Trade evolution

e 2022 Yearly evolution

Russia’s war on Ukraine, which started in February 2022, and the disruptions in trade caused a rapid
deterioration of the economic outlook. It adds to pre-existing inflationary pressures by strongly raising energy-
and commodity prices, exacerbates imbalances in supply and demand, and weakens the purchasing power of
households. According to the WTO, geopolitical tensions, inflation, energy and other commodity prices, and the
lingering effects of COVID-19 were the main factors impacting world trade and output in 2022.

World merchandise trade volume growth fell to 2.7% in 2022 from 9.4% in 2021. In contrast to trade in
volume terms, world trade in US dollar terms rose at double digit rates in 2022. The value of merchandise
exports increased by 11% to US$ 24,905 billion, and the value of manufactured goods reached 15,288 billion.
Excluding “other manufactured goods”, chemicals (US$ 3,010 billion) and office/telecom equipment (US$
2,512 billion) had the highest shares — 20 % and 16 % respectively — in world exports of manufactured goods.
Automotive products (US$ 1,518 billion) and textiles & clothing (US$ 915 billion) represented respectively 10 %
and 6% of the global total.

Other manufactured goods

6,705 Office/telecom
44% equipment
2,512

Automotive
products

Iron & steel ./
628
4%

* Other transport equipment, other machinery, other manufactured goods n.e.s. Source: WTO estimates. Note: Data including
intra-trade of the European Union, excluding re-exports of Hong Kong, China

Unless specified, EU refers to EU27 LIZHIZH
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In 2022, the EU trade balance in goods registered a large deficit of €432 billion, reaching its lowest level since
the start of the time series in 2002. The deficit was due, in particular, to a steep rise in the value of energy
imports, which started towards the end of 2021 and continued through most of 2022. In September 2022,
European gas prices were more than eight times higher than in January 2021. The EU trade deficit in textiles &
clothing reached €-70 billion in 2022 (from -48 billion the previous year), a strong deterioration as compared
with the previous year.

Trade Balance in T&C industry, between 2018 and 2022
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Driven by increasing prices, extra-EU imports and exports of textile & clothing products reached their highest
year-on-year growth rates recorded over the last fifteen years. EU exports amounted to €67 billion in 2022,
with textiles representing 43% of total exports, and clothing products 57%. Extra-EU exports picked up by +15%
in value (€ +9 billion) but went down by 4.5% in volume, resulting in a 21% average prices’ increase of exported
products in 2022. Under this inflationary environment, the prices of textile and clothing articles increased in all
categories with the exception of silk and cotton yarn, as well as the knitwear segment.

The EU-27 T&C imports jumped by 30% in value (€ +31.8 billion as compared with the previous year) and
expanded by a little less than 5% in volume, translating into a 24% increase in the import unit prices as
compared with 2021. This noticeable increase was driven by a surge in imports from China and Bangladesh.
Last year, the EU was sourcing more than half of clothing articles from these two countries.

Unless specified, EU refers to EU27
Data source: EURATEX, based on EUROSTAT
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World trade and output growth are expected to be subpar in 2023, as stubbornly high inflation and tighter
financial conditions weigh on consumption and investment. The outlook remains clouded by downside risks,
including geopolitical tensions, food and energy insecurity, increased risk of financial instability, and high levels of
external debt. Natural gas prices in May 2023 were down 81% from their peak in August 2022 but they were still
38% above their average level in 2019, before the COVID-19 pandemic.

EU T&C imports and Natural gas prices
(monthly evolution 2020-Jul.2023)
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In the second quarter of 2023, T&C exports and imports with third countries decreased in value but slightly
increased in volume. During this period, the EU27 trade deficitimproved, as compared with the previous
quarter, resulting mainly from a plunge in imports from the top-2 EU suppliers: China and Bangladesh. Extra-
EU imports of textiles and apparel have continued to decrease in value terms, falling by 11.5% as compared
with the previous quarter. Among the top suppliers, imports from China, Bangladesh, Turkey, India, Pakistan,
Vietnam, Tunisia, Cambodia and Myanmar decreased. By contrast, EU imports from the United Kingdom, the
United States and Morocco registered an upward trend.

The EU-27 recorded a 5.5% decrease in export values to third countries, following weak external demand. The
good performances on the Chinese market and the slight increase of EU sales to Hong Kong could not offset the
drop registered on other main markets. Among EU’s major customers, Switzerland, the United Kingdom and
Turkey recorded the strongest contractions of their purchases in value.

For more info on EU Trade evolution, please see the Euratex Spring Report 2023.

Unless specified, EU refers to EU27
Data source: EURATEX, based on EUROSTAT
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4. Factors influencing the EU
Textile & Clothing industry

An analysis by sector, sub-sector and Member States

S R TSR

4.1. Employment

* 2022 Yearly evolution

Throughout the year, employment evolution in the textile and clothing industry turned positive (+0.2%
and +0.3%). However, after a promising start of the year, trends in the workforce pointed downwards.
The labour market in the last quarter turned negative in both sectors: textiles (-2.5%) and clothing
(-0.1%). When compared to its pre-pandemic level in Q4 2019, job creation in Q4 2022 was 4.9% down in
textiles and 6.7% down in clothing, as firms were affected by persistent uncertainty on short-term

business conditions.
EU27 Employment, yearly evolution
% change compared to same period in previous year
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While labour market has recovered more rapidly in some member states, other countries were still facing labour
market challenges in 2022. Of the seven main producing countries in the textile industry, four witnessed an increase
of their overall 2022 workforce: France (+4.8%), Italy (+2.7%), Belgium (+1.6%) and Portugal (+1.3%). Besides,
employment in Poland was relatively stable, while it trended downward in Germany (-1%) and Spain (-2.7%). These
seven countries concentrate over 70% of the total textile employment in the EU-27. Among other EU countries and
still on an encouraging note, we can add Latvia. Finally, Greece suffered the deepest losses among the member
states in the textile industry, with a -40% slump over the period.

Textile Employment, by Country 2022/2021
% change compared to same period in previous year
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The labour force in the clothing industry increased by a sizeable +12% in Spain. Apart from Spain, Denmark,
France, Italy, Austria and Portugal, most member states were not able to retain their permanent workforce or hire
new workers. This was particularly the case in the Czech Rep. (-12%), Ireland (-10.8%), Sweden (-10.4%), Greece
(-7.2%), Poland (-5.6%), Croatia (-5.3%), Lithuania and Latvia (-3.9%). The employment cuts have been more
moderate in Germany (-0.5%), the Netherlands (-0.6%) and Belgium (-1.9%).

Clothing Employment, by Country 2022/21
% change compared to same period in previous year
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* 2023 Latest trends

Thanks to the 2022 economic rebound from the severe shock caused by the COVID-19 pandemic, the EU T&C
sectors continued to grow moderately in terms of employment, in the first quarter of 2023. However, after a
satisfactory start of the year, trends in the EU workforce pointed downwards in both sectors on a g-0-q basis:
textiles (-0.6%, against +0.4% the previous quarter) and clothing (-3.2%, against +0.9%). When compared to its
pre-pandemic level in Q4 2019, job creation in Q2 2023 was still 4.4% down in textiles and 9.4% in clothing, as
firms continue to grapple with shortage of skilled labour, in particular in the production area.

Quarterly evolution of employment (% y-0-y)
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As economies recovered, difficulties finding people with the right skills reported by firms swiftly returned to pre-
pandemic levels. The growing tension between rising job vacancies and falling unemployment rates is often
interpreted as evidence of primarily supply-driven shortages. Increasing recruitment difficulties have coincided
with slashed training investments by firms, raising concerns that current skills-matching challenges may become
persistent in the medium term. Increasing labour market turnover and workforce ageing also underpin
recruitment bottlenecks. Digitalisation and companies adopting new digital work and learning practices may have
further accentuated the gap between hiring requirements and the skills of job applicants.”

On the textile side, the encouraging evolution in Spain (+5%) was not able to offset the sharp employment
decline in Ireland (-24%), in the Czech rep. (-3.2%), Italy (-3%), Greece (-1.7%), Austria (-1.5%), Croatia (-1.5%)
and in other EU countries (i.e. Denmark, Germany, Poland, Portugal and Sweden), with falls between -0.2% and
-0.6%. The workforce in the clothing industry strongly deteriorated in Spain (-35%), as well as in Austria (-4.6%),
Ireland (-4.5%), the Czech Rep. (-2.5%) and Latvia (-2%). Employment was also down in Greece, Croatia,
Lithuania, Poland and Portugal (below -2%). By contrast, the labour market strongly improved in Sweden
(+8.7%), Denmark (+2.8%) and ltaly (+1.3%), while it showed mild growth in France and Germany.
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4.2. Input costs

The main drivers of producer price developments are the change in price of intermediate inputs, the variations
of the labour costs as well as production levels - following a change in consumer demand. Significantly higher
prices on energy and raw material markets are continuing to make the market environment very challenging.
The small industries are impacted more than the large manufacturers or factories as they have less scope to
absorb these shocks.

This section looks at the evolution of raw materials costs (4.2.1), imports’ unit prices of semi-finished
goods (4.2.2), energy costs (4.2.3) and labour costs (4.2.4).

4.2.1. Cost of raw materials

The natural and synthetic fiber markets in 2022 were characterized by rising prices in the first half of the year
and a significant decrease in demand and prices in the second half (with the exception of flax).

International cotton prices experienced important fluctuations in the 2022/23 season. The global economic
rebound along with the upsurge of textiles demand from the previous season kept prices high until May 2022,
when prices reached an eleven-year high. As a consequence of slowing global demand for cotton from June
2022, cotton prices dropped significantly. Despite the decline, prices in 2022 averaged 38% above their year-
earlier levels.[1] Affected by the projected increase in global cotton production and weak consumption growth,
cotton prices are expected to remain low in the new season. The price forecast of the season-average A index
for 2023/24 ranges from 70 cents to 105 cents per pound[2].

Similarly, after seeing relatively positive trends in the first half of 2022, wool prices turned down in the second
half of the year. In September 2023, prices of wool were slightly lower compared to August, and the same
month of the previous year (-5%).
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[1] OECD-FAO Agricultural Outlook 2023-2032 [2] ICAC, 2023 report
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The increase in flax prices in the last two years is due to the impact of the health crisis on producers, but also
to the cyclical context. Contrary to other natural textile fibers which experienced a decrease in prices, the
current steady rise in prices, is explained by the bad weather conditions during the second quarter of 2023, in
the main EU producing countries.

Raw material prices index
= 2017-2023 (index 2015=100)
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As a product class produced mainly from petroleum-based chemicals or petrochemicals, the price of synthetic
fibers is highly sensitive to fluctuations in the world price of crude oil. The increase in oil prices have therefore
also affected the prices of synthetic fibers, as fibers such as polyester, nylon and acrylics. With rising issues in
2022 from the war in Ukraine, which raised crude oil prices due to sanctions imposed on Russia and also
volatility on cotton prices, the price of synthetic fibers continued to grow at an exponential rate of 9.8% during
the year alone. However, in 2023, with recessionary fears taking shape and cotton prices set to decline as
more countries ramp up their cotton production, synthetic fiber prices are set to fall again, decreasing 0.8%

over the year.
Wood Mackenzie Synthetic Fibres Price Index
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4.2.2. Cost of imported semi-finished goods

In 2022, Extra-EU import prices of semi-finished textiles went strongly up in yarns (+31%), fabrics (woven +19%,
knitted +14%) and technical textiles (+5%, excl. made-up textiles). Furthermore, the evolution of import unit
prices of semi-finished textiles during the first part of 2023 (January-July) was again up in woven fabrics (+4.1%)
and technical textiles (+2.4%) but went down in yarns (-6.8%) and knitted fabrics (-2.3%).

4.2.3. Energy prices

Besides the growth of raw material costs, the T&C sector has been hurt by the price surge of energy. Prices of
natural gas and electricity have soared in 2021 — up to 3 times higher - due to the global economic rebound
from the coronavirus shutdowns. Furthermore, the Ukraine crisis in 2022 has seriously impacted the energy
segment. Consequently, natural gas and electricity prices have reached unprecedented levels in Europe,
strongly affecting the European textile industry, where energy is used intensively, especially in yarn, dyeing and
finishing.

During the second quarter of 2023, prices’ index of energy (electricity, gas, steam and air conditioning supply)
recorded a noticeable contraction for the third time since Q2-2020. In September 2023, the natural gas prices
in Europe were 80% below 2022 levels and 50% below the 2021 ones. European gas prices have eased
significantly but remain 60% above their average 2015-19 levels and 4 times higher than in the USA. As a result,
high energy prices continued to put European producers under significant pressure.

Gas Prices' evolution in the EU, Japan and the US
(Unit: USS per Million Metric British Thermal Unit)
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In 2021, the labour cost index (LCI)* rose by 4.9% in the whole manufacturing industry, the highest increase since
this indicator was introduced by Eurostat in 2002. The LCI shows the short-term development of the labour cost, the
total cost on an hourly basis of employing labour. In other words, the LCI measures the cost pressure arising from
the production factor “labour”. The labour cost, defined as the total expenditure borne by employers for employing
staff, was estimated to be €30.5 per hour in 2022 (average covering the whole industry). In the second quarter of
2023, the hourly labour cost grew by 4.6% in the EU manufacturing industry, as compared with the same quarter of
the previous year. The main component of labour costs are wages & salaries, with a share of 75% of total costs.

Hourly labor cost in the EU manufacturing industry, €
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*The index is calculated dividing the labour costs by the number of hours worked. Labour costs are made up of costs for wages and salaries, plus non-
wage costs such as employer's social contributions. These do not include vocational training costs or other expenditures such as recruitment costs,
spending on working clothes, etc. The LCl covers all business units irrespective of the number of employees and all economic activities except agriculture,
forestry and fishing, private households and extra-territorial organisations.

EURATEX
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Wage growth in 2022 strengthened, supported by robust labour markets and some catchup in wages to
compensate workers for high inflation. Following this upward pressure, wages continued to grow at rates well
above historical averages. The EU gross wages and salaries index™ was 6.6% up in textiles and 11% up in the
clothing sector, as compared with the previous year. The latest figures, covering the 2nd quarter 2023, showed that
wages rose at a slower pace in textile (+3.8%) and clothing (+9%, on a year-on-year basis).

EU quarterly evolution of gross wages and salaries
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*The index of gross wages and salaries is defined as the total remuneration, in cash or in kind, payable to all persons counted on the
payroll (excluding agency workers), regardless of whether it is paid on the basis of working time, output or piecework and whether it is
paid regularly. Included are social contributions, income taxes, etc. payable by the employee even if they are withheld by the employer and

paid on behalf of the employee. Notincluded are social contributions payable by the employer, reimbursed expenses, training and other
labour-related costs.
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4.3. EU consumer prices

e 2022 yearly evolution

Inflation, measured by the global harmonised index of consumer prices (HICP), accelerated from 2017 to
2019, decreased in 2020 under the impact of the COVID-19 measures. In 2021 and 2022, consumer prices
have consistently risen faster than expected. In 2022, EU annual inflation reached the highest level ever
measured at 9.2%. Compared with 2021, when the annual value was 2.9%, it more than tripled.

Looking at the latest annual developments in the EU, among the 12 main headings, consumer prices for
housing, water, electricity, gas, and other fuels registered the highest increase in 2022, an average of 18%.
Transport followed, with an average increase of 12.1%, while food and non-alcoholic beverages rose by an
average of 11.9%. The other main headings all rose in 2022, between 2% and 8.1%, except the price of
communications, which fell marginally by 0.1%.

HICP, Yearly evolution (%)

«+Allitems *(lothing -« Carpets and other floor coverings +Household textiles
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As in previous years, clothing and textile related consumer prices increased less rapidly than the overall HICP,
contributing to reduce the inflationary pressure on consumers. In 2022, price of garments grew by 2.9% on
average. Prices of home textiles as well as carpets and other floor coverings picked up, by respectively 6.2% and
7.2%, a much higher growth rate compared to the previous year (1.1% on average).
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Looking at the 2022 evolution by countries and by main product groups, we note that:

o for clothing products, -the Czech Rep. registered the highest overall increases among the EU member
states (+20%). It was also the only country registering a growth in clothing consumer prices higher than the
overall HICP. By contrast, Spain experienced a slight decrease in the HICP during in 2022.

o (arpet prices recorded a double-digit increase in Lithuania, Denmark, The Netherlands, Hungary,
Sweden, Poland and the Czech Rep. (between +11% and 15%). At the other end of the range, the lowest
average annual inflation rates in 2022 were recorded in Finland and Austria (+2.7% on average). By
contrast, Cyprus and Malta registered negative growth rates (-6% and -12% respectively).

HICP hy Country, 2022
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e Finally, household textiles prices picked up in all member states with the exception of Ireland (-6%).
(zechia recorded again the highest price increase in 2022 (+16%). The increases of harmonized prices in
Poland, Sweden, Austria, Hungary, Lithuania, Slovenia, Malta, Slovakia, Estonia, Croatia, Bulgaria,
Luxembourg, Germany, Finland and Denmark, were higher than the EU average (+6.2%). Greek consumers
saw household textiles’ prices growing slightly above +1%.

* 2023 Latest trends

The COVID-19 health crisis is officially over, and supply-chain disruptions have returned to pre-pandemic levels. The EU
economic activity in the first quarter of the year proved resilient, despite the challenging environment, amid surprisingly
strong labour markets. Energy and food prices have come down sharply from their war-induced peaks, allowing global
inflation pressures to ease faster than expected. Clothing and textile related consumer prices have started to ease since their
peaks in June-July.

HICP - Consumer prices of textiles & clothing
monthly data (12-month average rate of change)
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ANNEX - Summary tables, by Country

EU27 figures, broken down by country
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Summary tables, by Country

All Items

Clothing

Household textiles

Bed linen

Carpets and other floor

coverings

2020 2021 2022 2020 2021 2022 2020 2021 2022 2020 2021 2022 2020 2021 2022
INDEX (2015=100)
EU27 (2020) 106 109 19 101 102 105 102 103 110 99 100 107 102 104 m
Estonia 10 115 137 107 106 115 104 106 114 108 10 17 14 122 132
Lithuania m 116 138 101 103 106 107 m vl 105 109 120 102 m 128
Hungary 13 119 137 103 103 109 103 106 116 102 105 117 99 103 116
Latvia 109 12 31 101 102 106 100 102 107 102 103 108 96 97 10
Romania m 115 129 m 14 120 107 10 115 108 110 114 104 107 12
Czechia m 115 132 9 106 126 m 115 133 13 19 M 9 100 m
Belgium 108 112 123 103 102 105 105 106 110 105 106 110 109 110 "7
Austria 108 m m 103 104 106 98 99 109 98 9 102 106 107 110
Sweden 108 110 119 102 107 112 106 109 120 114 18 134 103 105 117
Slovakia 108 12 125 104 105 109 102 104 12 100 101 m 100 103 110
Luxembourg 106 110 119 105 106 108 104 105 113 107 109 117 110 116 123
Netherlands 107 110 123 102 104 109 110 108 12 105 104 12 97 101 14
Malta 106 107 114 90 91 9% 100 97 106 92 £l 101 70 64 57
Germany 106 109 119 103 105 108 106 107 115 107 109 116 107 109 116
Slovenia 105 107 n7 93 9% 97 91 9 103 93 9% 112 9 99 106
Bulgaria 106 109 124 9 97 104 103 105 12 102 102 109 102 101 110
France 106 108 114 100 100 103 103 105 110 100 103 109 103 106 12
Poland 109 114 129 8 82 86 105 108 120 103 105 118 99 101 12
Spain 104 107 116 105 106 105 96 97 102 92 9% 98 93 922 g
Portugal 104 105 13 90 90 91 90 88 93 90 89 93 85 81 86
Finland 104 106 114 96 95 97 93 2 98 91 92 99 90 87 89
Italy 103 105 114 104 104 106 100 101 105 98 9 101 99 929 102
Croatia 103 106 17 100 100 108 94 93 99 87 85 91 9 98 103
Denmark 103 105 14 88 88 91 95 9% 100 96 % 100 9 100 115
Greece 101 102 m 96 9% 100 79 7 78 76 YE} 73 97 98 102
Ireland 101 104 12 89 86 88 67 63 59 69 65 61 97 97 100
Cyprus 100 102 110 9 9 100 88 89 94 80 81 80 87 87 81
ANNUAL AVERAGE RATE OF CHANGE, %
EU27 (2020) 0.7 2.9 9.2 0.1 1.1 2.9 0.3 1.2 6.2 0.1 1.6 6.8 -0.3 19 72
Estonia -0.6 4.5 19.4 0.7 -0.9 8.2 0.2 1.8 11 -0.8 21 6.9 13 6.7 19
Lithuania 1.1 4.6 18.9 -0.6 117/ 28 4.6 3.1 9.5 4.0 3.6 10.4 18 9.4 14.7
Hungary 34 5.2 15.3 0.4 -0.1 5.7 14 2.8 9.6 0.7 3.0 10.9 14 3.7 123
Latvia 0.1 3.2 17.2 -0.4 1.0 4.6 36 1.8 4.5 4.2 11 5.1 1.0 11 38
Romania 23 4.1 12.0 23 25 5.5 1.7 22 43 1.6 21 4.1 13 22 4.6
Czechia 33 33 14.8 42 6.3 19.7 37 3.6 16.0 5.0 4.3 18.3 0.2 17 10.8
Belgium 0.4 3.2 10.3 0.4 -0.6 24 1.1 0.8 4.2 14 0.8 4.1 18 1.0 6.8
Austria 1.4 2.8 8.6 0.3 1.0 17 -2.0 1.5 9.9 -2.0 0.9 33 -4.7 1.2 25
Sweden 0.7 2.7 8.1 0.0 4.1 4.9 1.3 2.2 10.3 1.9 3.3 14.0 0.4 2.2 17
Slovakia 20 28 121 0.7 1.0 4.4 1.0 1.7 18 0.3 1.6 9.2 23 26 6.9
Luxembourg 0.0 3.5 8.2 0.9 0.3 2.6 3.9 1.6 71 4.3 1.2 8.1 2.5 5.0 6.7
Netherlands 1.1 2.8 11.6 03 24 5.1 4.4 -1.0 3.0 1.9 -1.2 1.9 -11 3.7 13.0
Malta 0.8 0.7 6.1 0.0 1.2 34 -6.1 -3.0 9.4 -4.4 -03 10.6 -4.3 -1.6 -12.0
Germany 0.4 3.2 8.7 -0.9 20 24 0.0 18 6.9 0.9 2.5 6.3 -0.1 19 6.3
Slovenia -0.3 2.0 9.3 -3.4 0.7 3.5 -2.4 3.2 9.4 -1.9 4.6 14.9 -1.6 5.1 1.0
Bulgaria 1.2 28 13.0 -0.8 -0.6 71 0.6 13 11 0.7 0.3 6.3 0.9 -0.6 8.7
France 0.5 21 5.9 0.1 -0.1 25 0.8 14 5.3 -0.6 2.7 6.2 0.3 24 5.8
Poland 3.7 5.2 13.2 -2.8 -0.5 5.0 1.1 2.7 10.7 0.4 2.2 1.9 11 28 11.0
Spain =03 3.0 83 0.7 1.0 0.3 -1.2 1.8 46 =21 23 3.8 =21 0.6 :
Portugal -0.1 0.9 8.1 -2.5 -0.1 11 -1.5 -1.8 5.2 -2.7 -1.4 5.0 -1.2 -4.2 5.4
Finland 0.4 21 1.2 0.2 -11 2.0 -0.7 -1.0 6.8 -0.5 0.1 8.2 -4.9 3.2 29
Italy -0.1 19 8.7 17 0.5 18 0.6 0.9 43 0.4 0.1 33 -0.4 0.7 31
Croatia 0.0 2.7 10.7 0.1 0.3 8.0 -14 -11 12 -1.4 2.2 6.3 -1.6 -0.5 4.4
Denmark 0.3 1.9 8.5 -2.5 0.2 27 -5.5 -0.5 6.4 -4.3 -3 5.9 -3.5 1.2 147
Greece -13 0.6 9.3 0.9 -1.9 5.6 -4.5 -2.9 1.6 -6.9 -34 0.3 0.1 1.6 34
Ireland -0.5 2.4 8.1 -3.2 -2.9 14 -8.8 -5.3 -6.0 -9.3 -4.5 -6.1 -0.8 -0.3 3.6
Cyprus -11 23 8.1 0.1 22 1.6 -31 1.5 5.2 -8.9 2.0 -1.4 -0.3 -0.6 -6.3

Unless specified, EU refers to EU27

Data source: EURATEX, based on EUROSTAT
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Production value

The production value measure the amount actually produced by the unit, based on sales, including changes in stocks and the resale of goods and
services. The production value is defined as turnover, plus or minus the changes in stocks of finished products, work in progress and goods and
services purchased for resale, minus the purchases of goods and services for resale, plus capitalised production, plus other operating income
excluding subsidies). Income and expenditure classified as financial or extra-ordinary in company accounts is excluded from production value.
Included in purchases of goods and services for resale are the purchases of services purchased in order to be rendered to third parties in the same
condition.

Note: Capitalised production includes the own-account production of all goods that are retained by their producers as investment. The latter includes the
production of fixed tangible assets (buildings, etc) as well as intangible assets (development of software, etc.). Capitalised production is unsold production and is
valued at production cost. Note that these capital goods are also to be included in investment.

Production index
The production index is a business cycle indicator which aims to measure changes in value added at factor cost of industry over a given reference
period. It does this by measuring changes in the volume of output and activity at close and regular intervals, usually monthly. In order to calculate a
genuine value added indicator data would be needed for an industry's gross output as well as for the inputs used in the production of these
outputs. Such data are generally not available on a monthly (or quarterly) basis. In practice, suitable proxy values for the calculation of the
production index are needed.
The production index should also take into account:

e changes in type and quality of the commodities and of the input materials;

o (hanges in stocks of finished goods and services, and work in progress;

o (hanges in technical input-output relations (processing techniques);

e services, such as assembly of production units, repairs or planning.
Within industry, these may include:

o gross production values (deflated);

e production volumes (physical quantities data);

o turnover (deflated);

e workinput;

e raw material inpuf;

e energy input.

Producer price index (PPI)

The (industrial) producer price index, abbreviated as PPl and also called output price inde, is a business-cycle indicator showing the development
of transaction prices for the monthly industrial output of economic activities. The PPl does not only serve as an early indicator
of inflationary pressures in the economy before it reaches the consumer, but it can also record the evolution of prices over longer time periods.

The PPI for a specific economic activity measures the monthly change in the trading price of products and related services. The PPl is an output index
— it measures price changes from the seller's perspective. The prices collected in period t should refer to orders booked during period t (at the
moment of the order) and not the moment when the commodities leave the factory gates. Price indices are calculated as a weighted average of the
relevant products.

The appropriate price for calculating the PPl is the basic price that excludes VAT and similar deductible taxes which are directly linked to turnover, as
well as all duties and taxes on the goods and services invoiced. However, subsidies on products received by the producer, if there are any, should
be added to the basic price. All price-determining characteristics should be taken into account, including the:

e quantity of units sold;
e fransport provided;
o rebates;

e service conditions;
e guarantee conditions;
o (estination.

Unless specified, EU refers to EU27
Data source: EURATEX, based on EUROSTAT
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Turnover

Turnover comprises the totals invoiced by the observation unit during the reference period: this corresponds to the total value of market sales of
goods and services to third parties. Turnover includes:

e all duties and taxes on the goods or services invoiced by the unit with the exception of the value-added tax (VAT) invoiced by the unit vis-a-vis

its customer and other similar deductible taxes directly linked to turnover;

o all other charges (transport, packaging, etc.) passed on to the customer, even if these charges are listed separately on the invoice.
Excluded are:

e income classified as other operating income, financial income and extraordinary income in compan accounts;

e operating subsidies received from public authorities or the EU institutions.

Enterprise

An enterprise is the smallest combination of legal units that is an organisational unit producing goods or services, which benefits from a certain
degree of autonomy in decision-making, especially for the allocation of its current resources. An enterprise carries out one or more activities at one
or more locations. An enterprise may be a sole legal unit.

Value added at factor cost

Value added at factor cost is the gross income from operating activities after adjusting for operating subsidies and indirect taxes. It can be
calculated as the total sum of items to be added (+) or subtracted (-):
turnover (+);
e (apitalized production (+);
e other operating income (+);
o increases (+) or decreases (-) of stocks;
e purchases of goods and services (-);
e other taxes on products which are linked to
e turnover but not deductible (-);
e (duties and taxes linked to production (-).
Alternatively, it can be calculated from the gross operating surplus by adding personnel costs.

Gross investment in tangible goods
Gross investment in tangible goods is defined as investment during the reference period in all tangible goods. Included are new and existing

tangible capital goods, whether bought from third parties or produced for own use (i.e. capitalised production of tangible capital goods), having a
useful life of more than one year including non-produced tangible goods such as land. Investments in intangible and financial assets are excluded.

Persons employed

The number of persons employed is defined as the total number of persons who work in the observation unit (inclusive of working proprietors,
partners working regularly in the unit and unpaid family workers), as well as persons who work outside the unit who belong to it and are paid by it
(e.g. sales representatives, delivery personnel, repair and maintenance teams). It excludes manpower supplied to the unit by other enterprises,
persons carrying out repair and maintenance work in the enquiry unit on behalf of other enterprises, as well as those on compulsory military
service.

Index of gross wages and salaries - SBS

The index of gross wages and salaries is defined as the total remuneration, in cash or in kind, payable to all persons counted on the payroll
(excluding agency workers), regardless of whether it is paid on the basis of working time, output or piecework and whether it is paid regularly.
Included are social contributions, income taxes, etc. payable by the employee even if they are withheld by the employer and paid on behalf of the
employee. Not included are social contributions payable by the employer, reimbursed expenses, training and other labour-related costs.

Unless specified, EU refers to EU27
Data source: EURATEX, based on EUROSTAT
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Personnel costs

Personnel costs are defined as the total remuneration, in cash or in kind, payable by an employer to an employee (regular
and temporary employees, as well as home-workers) in return for work done by the latter during the reference period. Personnel
costs are made up of wages, salaries and employers' social security costs. They include taxes and employees' social security
contributions retained by the employer, as well as the employer's compulsory and voluntary social contributions.

Average personnel costs (or unit labour costs) equal personnel costs divided by the number of employees (persons who are paid and
have an employment contract).

Volume of sales index

The volume of sales index, more commonly called the index of the volume of (retail) sales, is the value of retail sales in terms of its
volume. The volume of sales index is a volume measure of the retail trade turnover index. In order to eliminate the price effect
on turnover in the retail trade, a deflator of sales is used.

This sales deflator is an index with a similar methodology to that of an output price index but it is adapted specifically for the retail
trade. It reflects price changes in the goods sold rather than the sales service provided.

Consumer price index (CPI)

The consumer price index, abbreviated as CPI, measures the change over time in the prices of consumer goods and services
acquired, used or paid for by households. It is an important measure of inflation in the European Union (EU).

(PIs aim to cover the whole set of goods and services consumed within the territory of a country by the population. To do this, a
representative set is selected; the so-called “consumer basket”. Consumer goods and services include, for example, food and
beverages, products for personal hygiene, newspapers and periodicals, expenditure on housing, water, electricity, gas and other
fuels, health, transport, communications, education, restaurants and hotels.

Many of these goods and services are bought frequently or consumed on a daily basis.

Harmonised index of consumer prices (HICP)
The harmonised index of consumer prices, abbreviated as HICP, is the consumer price index as it is calculated in the EU, according
to a harmonised approach and a single set of definitions. It is mainly used to measure inflation.

Confidence indicator

A confidence indicator is a statistical indicator based on the results from business surveys interrogating enterprises on their current
economic situation and their expectations about future developments. Five separate confidence indicators are produced, for industry,
construction, services, retail trade and consumers. Each confidence indicator is calculated as the simple arithmetic average of the
(seasonally adjusted) balances of positive and negative answers to specific questions, e.g. regarding economic expectations. In order
to be able to track overall economic activity, a broader economic sentiment indicator (ESI) is calculated as a composite indicator of
these confidence indicators.

Unless specified, EU refers to EU27
Data source: EURATEX, based on EUROSTAT
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COPYRIGHT NOTICE:

Reproduction is authorised with prior permission from the author, except for commercial
purposes and provided that the source (EURATEX) is acknowledged.

METHODOLOGICAL NOTES AND SOURCE:

Since 2020, EURATEX has reshaped the format, content and frequency of its annual traditional
reports, formerly known as the “Bulletins”. The 4 annual issues have been merged into two
reports:

The Spring Report, an analysis of the EU textile & clothing external trade
The Autumn Report, an economic analysis of the EU textile & clothing industry and short-
term prospects

EU Data in this report refers to EU-27 (2020).

"T&C" mentioned in this report refers to products categories which are based on the NACE
classification: Textiles (division 13) and clothing (division 14). Data used in Part A of the report
are from Eurostat for the economic evolution analysis combined with data collected from

DG ECFIN. Part B includes analysis and data from EURATEX Members.

Data source; EURATEX, based on EUROSTAT & Members data

FURATEX
Lz
I ol

| | THE EUROPEAN APPAREL
ND TEXTILE CONFEDERATION

= —



MN REPORT 2023 « PAGE 51

COUNTRY

REPORTS
2023



AUTUMN REPORT 2023 « PAGE 52

Austria 53
Belgium b5
(zech Rep. 58
Croatia 63
Finland 66
France /0
Germany /4
Greece 388
Hungary 89
ltaly 93
Netherlands 99
Poland 1071
Serbia 103
Switzerland 115
Turkey 119
List of contacts 123
Note

Reports for Denmark, Lithuania, Sweden, Spain,
Portugal and the United Kingdom :
not available.

Disclaimer

Reports are provided by EURATEX member
associations. Content is the sole responsibility
of the National Associations.

EURATEX
LIZLIZH
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Textile industry

General economic environment and evolution
of the textile industry in 2022

In 2022, economic development in Austria was divided
into two parts. The first half of the year was still
strongly characterized by corona-related catch-up
processes, while the second half was significantly
weaker due to the Russian war of aggression against
Ukraine and high inflation. For 2022 economic growth
is still very strong at 4.9%.

However, a technical recession, i.e. two consecutive
quarters of negative growth, is expected over the
course of 2022/23. In the course of 2023, the
international economy recovers only hesitantly, and
inflation remains comparatively high. Economic
growth will therefore only be weakly positive at 0.6%
in2023.

In 2024, the global economy is expected to recover
significantly and inflationary pressure to ease. Against
this background, the delayed inflation settlement will
lead to a strong increase in real wages and an
acceleration of economic growth to 1.7%. (Source:
ONB-Austrian National Bank)

Evolution of textile activity

In 2022 the value of sold production of textiles
(including knitting) increased by 11,3 % (Corresponds
to OENACE Code 13) compared to 2021.

In 2022, sales of textiles increased by 9.1% (to 2.8
billion euros) compared with the previous year.
Technical textiles recorded an increase of 6.3% and
apparel and home textiles an increase of 11.2%.

Data source: Country report

Factors Influencing Textiles and Their Evolution

External Trade: The exports of textiles increased
by 12.3 %, and imports by 11.8 %.

Import +-% Export +-%

EU 2.288 -3.1 2.508 14.7

EFTA 85 133 169 10.4

Rest of Europe 523 10.8 185 4.9
Asia 2,584 28.6 93 14.4

Africa 3 35.2 312 -1.6
America 57 30.1 91 204
Australia 1 -1.7 7 12.2
Total 5.611 1.8 3.365 123

Jan. - Dec. 2022 (Mio €)
Source: Statistik Austria

Employment: At the end of 2022, 104 companies
employed a total of 10,510 people. This
represents an increase of 2.0 % in the number of
employees compared with the previous year.

Evolution of textile activity during the first
months of 2023 and prospects

Although companies in the Austrian textile
industry reported positive sales revenues for
2022, the results were significantly worse.
Shortages of raw materials, supply bottlenecks
and supply chain interruptions as well as rising
prices and the uncertain energy situation are
causing severe problems.
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Clothing industry

General economic environment

In 2022, the Austrian gross national product
increased by 4.8 %. At the moment, the forecast for

2023 expects a decrease of -0.8 %.

Evolution of clothing activity

Despite all this, the year 2022, marked by unimaginable
and unpredictable events, was an economically positive
year for our industries. Growth was not equally strong
in all product segments, but economically we were at
the same level as in 2019, if not even higher.

Rising energy costs and high labor costs, which also rose
more sharply in Austria last year than in
competing locations, are making an

many
additional
contribution to dampening sales. Since our companies
are increasingly having problems passing on rising costs
to prices, our company's earnings
deteriorated dramatically over the course of 2022.

situation has

Production: The domestic production of Clothing within
Austria increased by 21 % in 2022.

The major subcontracting partners are located within
the new EU-member states as well as to a smaller
degree in Bosnia and Herzegovina, Serbia, Macedonia
and Albania, Moldavia.

Turnover: In 2022 the turnover of the Austrian Clothing
Industry increased by +19 % to 1,05 billion €.

Exports/Imports: In 2022 the exports increased by +
11.3 % (including transit products and cuts).

In the main market Germany, the exports showed a
decreasing performance by -0.5 %, followed by an
increase in Italy (+3.0 %) and France (+15.2 %). Exports
to the USA show an increase of 29.6 % but exports to
Russia show high losses in the range of -46.7 %.

Data source: Country report

Imports in 2022 decreased by 12 %. The imports
from China also increased by 18 % and also
imports from Bangladesh (+32 %) and Turkey
(+11.7 %) gained.

Employment: The number of employees within
the Austrian Clothing Industry decreased by - 2,3
% to approximately 5,667 employees, because of
the loss of a major company in the clothing
employees within the
Austrian Clothing Industry decreased by - 13 % to

industry. number of
approximately 5,800 employees, because of the
loss of a major company in the clothing industry.

Evolution of Clothing Industry during the first
months of 2023 and prospects

While the first quarter of 2023 was characterized
by a slowing upward trend in the areas in
demand by consumers, from April 2023 the
weakening economy will become increasingly

noticeable in many segments.

A quick turnaround is currently not in sight, as
incoming orders have so far deteriorated even
more than production, on the one hand because
our German customers' order behavior is
extremely cautious and the German industrial
economy is weakening, and on the other hand
because global trade in goods has actually
stagnated.

Domestic production 2022 appr. € 210 million
Turnover 2022 (total) appr. € 1,05 billion (incl.
Knitwear)

Number of enterprises 2022 (total) 128

Number of employees (total) appr. 5,667

EURATEX
LIZHIZH
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Situation of the Belgian textile industry in
2022 and outlook for 2023

1.General economic environment 2022-2023

Despite the energy price shock in 2022, the euro area
as a whole narrowly avoided a recession. However,
economic growth remains weak in 2023. Exports are
held back by disappointing growth in world trade,
partly because consumer interest has shifted to
domestic
Economic growth in the eurozone is estimated at
0.7%. Belgium was able to avoid a recession because
of the size of its services sector and the support to
purchasing provided by the
indexation of incomes. This offset the contraction in
exports. Belgian economic growth was still 3.2% in
2022, but would slow to 1.0% in 2023. Inflation
peaked at 9.6% in 2022 and falls to 4.4% in 2023. 50
000 jobs would be created in 2023, following an
exceptionally strong increase of 101 000 jobs in 2022.
(Source : Federal Planning Bureau 7th September
2023).

services after the corona restrictions.

power automatic

2. Evolution of textile activity

In 2022, the war in Ukraine and the ensuing energy
crisis put an abrupt end to the recovery started after
the corona crisis. Textile activity fell by 4.3% in
volume in 2022 (turnover +8.6% in value; output
prices up 12.9%). Textile output also fell in the first
half of 2023 : -10.2% in volume (turnover -0.3% in
value; output prices up 9.9%).

3. Factors influencing textiles and their

evolution

3.1. Foreign trade : textile (excl. textile fibers and
woven clothing, incl. knitted clothing
and transit trade)

Textile exports (including transit and knitwear) grew
by 12.5% in 2022. Imports (including transit and
knitwear) increased by 20.2%. The surplus on the
textile trade balance reached 1.8 billion euros.

21.2% of total textile exports are technical textiles of
which exports remained stable (+0.7%).
textiles, with an export share of around 18.7%, grew
by 1.8%. Exports of yarns (share 4.6%) went up with
15.1% while exports of woven fabrics mainly for
clothing (share 4.1%) increased by 13.8%. Knitted
fabrics (share 0.3%) decreased by 1.6%. Exports of
knitted clothing (share 47.9%), meanly transit, was
25.5% higher than in 2021. Other textiles (share
3.1%) dropped by 5.1%.

Interior

81% of total textile exports are destined for the EU.
Exports to the EU market rebounded by 15.2%.
Exports to the three main export markets within the
EU increased: France +17.3% (share of 23.0% in total
Belgian textile exports), Germany +11.0% (share
18.0%) and the Netherlands +8.2% (share 9.7%).

Data source: Country report
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Belgian foreign trade in textile products, exclusive of textile fibers: breakdown per main areas.

Trade (mio EUR) Exports (1) Imports (2)
2022 2021 22/°21 2022 2021 22/°21
% %
Total EU- 27 9,838.50 8,541.60 15.2| 4,574.50(4,271.10 7.1
Western Europe 1,120.80 1,086.60 3.1 721.1 721 0
Extra EU-27 of which:
- United Kingdom 809.70 854.70 -5.3 120.5 149.7 -19.5
- Turkey 172.4 108.4 59 541.7 518.2 4.5
Eas.tern Europe Extra EU-27 of 86.5 119.5 276 755 55.5 36
which:
- Russia
50.2 80.3 -37.4 7.4 8.2 -9.8
North America of which: 327.2 288.8 13.3 271.8 218.8 24.2
-USA 248 2246 10.4 258.1| 204.5 26.2
-Latin America of which: 88.3 79.2 11.5 87.1 73.8 18
Mexico
13.6| 10.3 32| 17 297| -428
Africa 269.2 265.2 1.5 99.6 7.7 28.2
Near and Middle-East 122.2| 1113 9.8| 99.1 76 30.4
Far East of which: 212.9 215.9 -14| 4,365.40/3,068.00] 423
- China 63.8 76 -16 1,323,7( 1,161.90 13.9
- South Korea 19.2 19.8 -3 54,4 41.2 32
- Japan 22.9 25 -8.4 75.1 33 127.6
-Vietnam 3.7 3.8 -2.6 370.8 196.2 89
- Pakistan 8.7 7 243 4225 270 56.5
Oceania | 721 773 -67 2aqf 24 125
Total extra EU-27 : 2,299.40| 2,243.80 2.5 5722.20(4,293.30| +333
Total intra + extra EU-27 : 12137.9 10785.4 12.5| 10296.6| 8564.4 20.2
Source: Institut des Comptes Nationaux
(1): country of destination
(2): country of provenance (INTRASTAT); country of origin (EXTRASTAT)

Data source: Country report
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3.2. Employment trends

In 2022, 17,338 employees were employed in the
textile industry. 119 jobs were lost; a decrease of
0.7% compared to 2021.

3.3. Wage trends

According to provisional figures from the FPS Economy
the average hourly wage in textile for 2021 was 17.39
€ and for 2022 18.90 €. For 2023 there is not yet any
provisional figure available. As there was a double
indexation in January 2023 and one indexation in
October 2023, the average hourly wage in 2023 can be
estimated 19.76 €.

Fedustria estimates that the average hourly wage cost
in textile amounted to 34.55 € in 2023 (33.05 € in
2022).

3.4. Importance of investment

In 2022, investment in the textile industry increased
by 22.1% compared to 2021.
increased during the first half of 2023:
compared to the same period in 2022.

[nvestment also
+8.9%

Capacity utilisation in textiles fell from 71.7% in 2021
to 68.3% in 2022. During the first nine months of
2023, capacity utilisation fell further to 66.8%. Before
the corona pandemic outbreak in 2019, the capacity
utilisation rate was still 73.6%.

4. Evolution of textile activity during the first
months of 2023 and prospects

The energy crisis and the ensuing out-of-control
inflation, followed by the automatic wage indexation
in Belgium, led to a competitiveness crisis and
consequently, a handicap on export markets, which
will be clearly felt from 2023 onwards. On top of that,
consumers are still cautious about spending on
consumer durables.

In 2024, the eurozone economy could benefit from a
slight pick-up in world trade growth and household
spending would be supported by cooling inflation and
wage growth. This boosts economic growth in the euro
area to 1.1%. Consequently, export opportunities for
the Belgian economy improve, while domestic demand
growth would remain almost stable. As a result,
Belgian GDP growth would reach 1.3% in 2024.
Inflation would average 4.1% in 2024.

(Source :
2023).

Federal Planning Bureau 7th September

The expected limited economic growth in 2024 in
Belgium and the EU makes the outlook for activity in
the textile industry slightly positive.
however, the recent violence in the Middle East is

Meanwhile,

(reating renewed tension in energy markets and
overshadowing this outlook.

Data source: Country report
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Economic development of the textile and clothing industry in 2022

The total volume of sales in the textile and clothing industry for companies with 20 or more employees in 2022
reached CZK 61.1 billion, which means a growth of 12.9% compared to 2021. The increase in the prices of textile
and clothing goods in connection with rising inflation contributed significantly to the increase in sales. The growth
of production itself can be estimated to 1-2%.

Across the industry, there was a 0.7% increase in the number of employees during this period, compared to the
previous period where there was a decrease. The reasons for the growth cannot yet be precisely identified. Due to
the high inflation, wages increased more significantly in the clothing industry, where the share of manual labor is
higher, by a full 9.8%. Average sales per employee in the textile industry then increased by 12.4%, which is less
than the growth in sales alone, for the clothing industry, sales per employee also increased by 12.4%, and this is
also less than the growth in sales alone.

In foreign trade in textile and clothing goods, there was a significant increase in its exported value (in CZK),
namely by 8.1%, but the total volume of exported goods in kilograms decreased by 5.7%. From the above, it can
be concluded that the increase in the value of exports was mainly influenced by the increase in the prices of
goods. The overall trade balance for clothing goods remains in negative values for a long time, while the trade
balance for textile goods is positive.

1) Sales

Based on the results for the year 2022, sales at current prices in the textile and clothing industry (hereinafter
referred to as TOP) reached CZK 61.1 billion. Of this, CZK 51.5 billion in the textile sector and CZK 9.6 billion in
the clothing sector. This corresponds to a 13% increase in sales in TOP compared to 2021. The textile industry
contributes to this by increasing sales by 12.9%, and the clothing industry by increasing sales by 13.5%.

Quarterly revenues from the sale of own products and

services of an industrial nature (current prices, million CZK) Sales for 2022
17,600 versus 2021, regular prices
15,400 -
13,200 + —+—Textile Textile A +129%
11,000 4 . Clothing A +135%
=@=Clothing o,

8,800 TCI ‘ + 13 0
6,600 ——Leather
4,400 =Tl
2,200

0 e — et —

SERSSITRRIRReRRRRRRRtefe

Note: only organizations with 20 or more employees are included Source: ATOK

EURATEX

Data source: Country report
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2) Employment

Employment, measured by the average number of employed persons in organizations with 20 or more workers,
reached a level of 27.9 thousand in TOP in 2022. of employed persons, which represents a growth of 0.7%
compared to 2021. Employment in the textile industry recorded growth to 18.6 thousand. of employed persons,
that is 0.5% more than in 2021. The clothing industry also saw an increase in the number of employed persons to
9.3 thousand, which is 1% more than in 2021.

Average number of employed persons

W.—-—.—‘ ) Employment for 2022
i T xctile

34,000

S compared o 2021
JM == Clothing
18,000 +—4 * :
S e ather Textile A +05%
Clothing A +1%
10,000 m.—.'-‘m —te=TCl
TCl A +0.7%
i s
2,000 ~
SO SRR AR RERR AR
Note: only organizations with 20 or more employees are included Source: ATOK

3) Wage development

The average monthly salary in the entire TOP reached for the year 2022, the value is 28.1 thousand CZK, which
represents growth of 7.2% compared to 2021. In the textile industry, wages reached 31.3 thousand. CZK and this
value is approximately CZK 7,600 higher than in the clothing industry.

Average monthly salary (CZK)

34,000
Wage development for 2022
30,000 R compared to 2021
26,000 ~B-Clothing Textile A +64%
— Clothing A +98%
i 4 b L athy
e TCl A +72%
18,000 4 s TC|
14,000
R TR AR AEACACARAVA CA LA CACATA CAVA B UAUACA L

Note: only organizations with 20 or more employees are included Source: ATOK

EURATEX

Data source: Country report LIZHIZH
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4) Work productivity

Productivity, measured by the volume of sales (in current prices) per worker per year, reached a significantly
higher value in 2022 in the textile industry (CZK 2,770,000/worker/year) than in the clothing industry (CZK
1,030,000/worker/year). In a year-on-year comparison, in the textile sector this productivity increased by 12.4%
compared to 2021. In the clothing sector, there was a productivity increase of 12.4% compared to 2021.

Labor productivity (average monthly sales per 1 employee,
current prices, CZK)

Labor productivity for 2022

/\’ versus 2021, reqular prices
210,000 W =—b=Textile

4 Textile A +124%
o W/&m R CIOthing A +124%

w=pie= Leather

130,000
50,000 +—r—r—1—1 r T

250,000

ERASTEIALAMANA VA AVATALA LA LALA CA A B U LA LA VA L

Note: only organizations with 20 or more employees are included Source: ATOK

5) Foreign trade

The value of exports of textile and clothing goods for 2022 Foreign frade for 2022 in nominal terms
reached CZK 145.2 billion and thus increased by 8.1% compared to 2021

compared to 2021, of which the value of exports of textile

goods increased by 9.2% and clothing goods by 7%. In the case %ﬁ: A +92%
of imports, textile goods grew by 4.8% to a total value of CZK Clothing A +7‘%
67.3 billion, while the value of clothing imports increased by TCl A +81%
15.5% to CZK 104.5 billion. The clothing industry then
continued to maintain a negative foreign trade balance. In M

g Textile A +48%
contrast, the balance sheet of the textile industry returned to Clothing A +155%
positive values. However, the overall balance of the textile and Tl A +111%
clothing industry is still negative.

EURATEX

Data source: Country report LIZHIZH
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Association of Textile-Clothing-Leather Industry - ATOK

5) Foreign trade (volume)

In contrast, the volume of exports of textile and clothing goods
for the year 2022 in tons decreased by 5.7% compared to 2021,
of which the volume of exports of textile goods recorded a
decrease of 7.2%, while clothing goods, on the other hand,
grew by 5.3%. In the case of imports, textile goods grew by
15.5%, while the value of clothing imports increased by 18.6%.
The clothing industry continued to maintain a negative balance
even in the volume of foreign trade. In contrast, the balance
sheet of the textile industry remained positive, just as in
nominal terms. However, the overall balance of the textile and
clothing industry is negative

Import and Export textile and clothing goods

for the year 2022 and 2021
(data in bil. CZK)

104.540

68.099 66.205

Import Import Export
2021 2022 2021

B Clothing M Textile

Foreign trade for 2022 in terms of volume

compared to 2021

Import and Export textile and clothing goods

for the year 2022 and 2021

(data in thous. tons)

629 848

557.887

483.108

Import Import Export
2021 2022 2021

m Clothing = Textile

Source: CZSO Foreign trade database

Data source: Country report

Export
Textile Y -72%
Clothing A +53%
TCl ¥ -57%
Import
Textile A +15.5%
Clothing A +186%
TCl A 116.3%
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Export
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Association of Textile-Clothing-Leather Industry - ATOK

Economic development of the textile and clothing industry in the first half of 2023

The total volume of sales in the textile and clothing industry for companies with 20 or more employees in the
Tst half 2023 reached CZK 31.1 billion, which means a decrease of 4.6% compared to the 1st half 2022. Thus,
the industry has still not come to terms with the significant drop in sales from the 3rd quarter of last year.
There was a decrease in employees across the industry, by 1.7%, compared to the previous period, when
growth was recorded. Several factors are behind the decrease in the number of employees, among which the
increase in wage costs and the poor availability of qualified labor play a significant role.

Average sales per employee in the textile industry then increased by 11.4%, although sales themselves did not
grow, in the clothing industry sales per employee also increased by 7.5%, which is less than the growth in
sales alone.

Unfortunately, in the foreign trade in textile and clothing goods, the exported value (in CZK) decreased by
3.4%, the total volume of exported goods in kilograms then decreased by 12.5%. The decrease in the volume
of exports was largely caused by the growth of production costs, which was reflected in the price of the
exported product. The overall trade balance for clothing goods remains in negative values for a long time,

while the trade balance for textile goods is positive.
Import and Export textile and clothing goods
for 1st half of year 2023 a 2022

{data in bil. CZK)
47.281 46.492

38.994

34.053 33.712 35464 34743

Import Import Export Export
1st half of 2022 1st half of 2023 1st half of 2022 1st half of 2023

B Clothing  m Textile

Import and Export textile and clothing goods
for 1st half of year 2023 a 2022
(data in thous. tons)
312.921

264.003 268.019
243.839

Import Import Export Export
1st half of 2022 1st half of 2023 1st half of 2022 1st half of 2023

E Clothing = Textile

Source: CZSO Foreign trade database

Data source: Country report
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CROATIA

Croatian Chamber of Economy — HGK, Croatian Employers' Association,
CEA Textile and Leather Industry Association

GENERAL ECONOMIC ENVIRONMENT AND EVOLUTION OF THE TEXTILE/CLOTHING INDUSTRY IN 2022
Currently, the situation is insufficiently introduced in development and research, as well as products made in
high-tech processes, production improvement, both due to lack of investment funds, and due to the burden of
everyday problems that the company deals with. The Croatian textile and clothing industry in the situation in
which it finds itself in relation to market movements in the near and wider environment needs an urgent
transformation.

When we talk about the textile and clothing industry in Croatia in general, there is a chance for domestic
producers it is certainly not in the lohn business or in the low segment of clothing retailers, which is one of the
reasons for the closure of some of our large textile factories. It is in the precise analysis of the current market
situation and according to the needs of the market both in the country and abroad, development of own brand,
designed marketing campaigns, excellence, and in the growing field of protective textiles and clothing that we
can conclude that the most stable companies are the ones that go in that direction of development.

EVOLUTION OF TEXTILE/CLOTHING ACTIVITY

Number of employees

Number of employees C13 i Medium
2018 1171 181 1] 3730
2009 1.147 1929 0 3812
2020 721 1.076. 1889 0 3686
2021 42 1145 1728 [ 3615
2022 704 1189 1561 0 3.454

Number of employees C14

2018 2470 4,692 3.050 3.715 13.927
019 2445 4.635 3.025 3.602 13.707
2020 2256 4.109 2.967 3471 12803
2021 1.920 4.135 2474 3191 11720
22 1849 4.036 2077 3.266 11228

Number of employees C13

1500
RN mymil

Number of Company

MNumber of companies C13 Micro Small Medium Large Total

2018 42 12 o 310
2019 2 42 14 o 328
2020 276 4 14 [} 334
2021 285 48 13 [} ES
022 290 49 12 [} 351
Number of companies C14 Micro Small Medium Large Total
2018 496 86 12 5 599
2019 486 91 14 5 596
2020 467 a0 14 5 576
2021 443 a6 11 5 555
2022 440 95 11 6 552
Number of companiees C13 Mumber of companies C14
a0 700
30 00
o s00
%0
400
2
300
150
- ‘ | ‘ ‘ | - ‘ ‘ I |
50 100
o MmN MmN Weo N W N ONE B HE EE BN HE §
g 2019 2000 2001 2022 2018 2019 M0 200 2002
mMicro B Small Ml Lafge m Tot EMEcro mSmall wMediun W Lage mTotal
Data source: Country report LI
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Croatian Chamber of Economy — HGK, Croatian Employers' Association,
CEA Textile and Leather Industry Association

Turnover

Revenue C13 Micra small Medium Large Total
2018 33.324.858,70 55.460.653,53 128.357.466,20 0,00 217.142.978,63
2019 27.472 481,57 57.683.216,38 138,732.649,14 000 223.BEE. 347,09
2020 #9.676.259,61 52.042.003,98 129,275.609,69 0,00 10994073, 28
w01 Z8.048.899, 86 64.586.078,17 154.531.067,89 0,00 247.168.045,92
2022 32.029.067,32 81.139.589,25 155.770.984,91 0,00 268.939.641,48
Revenue C14€ Medium
018 49.862.829, 26 119.089.472,19 110.360.583,72 310.835.052,49 590.147.937,66
2019 64.751.558,94 127.646.180,49 121.538.076,84 305.653.864,36 619.619.682,63
020 45.678.001,42 113.680.437,06 111.274.812,80 266.532.672,64 537.165.923,92
2021 42.307.757.27 118.322.689,54 109.529. 218,80 245.849.924.49 516.009.600,10
022 48.134.147,27 131.258.124, 25 79.342.437,31 354.490.679,41 623.225.338, 24

Ravenue C13 Ravenue C14
300,000,000, 00 T00.000 000,00
250.000.000,00 600 000.000,00
200,000,000, 00 SO0 000,000, 00
T 400 0080000, 00
300 00,000, 00
100,000,000, 00
$00.000.000,00
50.000.000,00 I I I I I A I I
. 1 1 i i . L lll
ma 09 2020 021 iy i) 0.8 2019 2 10 FirE
mhicro @ Small = Mediom @ Large  w Total mMicrs mSmall = Medium ®Large = Total
Revenue from sales abroad
Revenue from sales abroad C13 Micro Small Medium Large Total
2018 5.453.370,08 11.866.795,52 93.474.705,95 0,00 110.794.871,55
2019 LE80.667,90 13.528.647,00 100.149.539,45 0,00 116.367.854,36
2000 3.312.652,85 14.407.224,90 H7.654.806,41 0,00 105.574.774,16
2021 3.646.691,35 16.045.591,60 113.277.936,97 0,00 132.970.219,52
02 3.767.928,05 25.919.319,39 113.458.902,11 0,00 143.146.149,55
Revenue from sales abroad C14 € Micro Mediurn
2018 9.978.399,60 32.747.999,05 67.637.686,23 236.519.633,95 406.883.718,83
2019 10.121.585,35 34.172.100,38 TE.776.069,26 286.310.058,53 06.379.815,52
2020 959069277 37.204.833,35 60.957.306, 26 247.118. 800,86 354.872.633,24
Faird T.B0B.226,16 44.502.358,43 5031612, 46 X20.837.599,45 348.659.836,50
02 100065 760,66 47.320.835,54 34.668.261,38 336.257.986,59 A28.312.855,17
Revenue from sales abroad €13 Revenue from sales abroad C14
1E0L000.000,00 A50,000.000,00
1400000 000, 006 400.000.000,00
1 00000000, 00 350.000.000,00
L00000/000,00 300.000.000,00
SO000000,00 250,000.000,00
200.000.000,00
E0L000.000,00
R ¥50,000.000,00
A0 00O I 400.000.000,00
20000000, 00 50,000 000,00
oo =l . | - -1 —l 0,00 _II _II _ll _Il M |
2018 W9 000 1 E ] 016 39 Han 20k 1033
o mSmall W Mediom Blage ®Total WMo WSmal WMedum B Lige ®Totl
Data source: Country report L=
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Croatian Chamber of Economy — HGK, Croatian Employers' Association,
CEA Textile and Leather Industry Association

FACTORS INFLUENCING TEXTILES/CLOTHING AND THEIR EVOLUTION

The most important thing is to establish a balance between traditional skills that characterize the textile and
clothing sector (design, production, management and service) and new knowledge (digitalization, science,
sustainability and new business models), i.e. the way out is a quick connection to modern production processes.
Some Croatian textile and clothing companies have recognized their opportunities, and by investing in their own
product development, design, technology improvement, employment of highly qualified engineers, they have
improved their business, found a market niche and achieved a serious export result.

As niches that we can single out where Croatian manufacturers have stood out and imposed their own products
on both domestic and foreign markets are the fields of textiles in construction, smart high-performance
clothing, high-performance textiles for the military industry and fire protection, protective clothing, protective
disposable clothing for medical purposes, Croatian umbrellas with their own design, etc.

Although the current starting points for the future development of the Croatian textile and clothing industry are
challenging and complex, the textile and clothing industry in Croatia has good prospects for development, but
only restructured towards production with a higher share of added value.

Product development, design, investment in knowledge, research and new technologies, designed marketing
approach, sustainable economy, quality and export are the recipe for the successful survival of the industry.

EVOLUTION OF TEXTILE/CLOTHING ACTIVITY DURING THE FIRST MONTHS OF 2023 AND PROSPECTS

Industrial production - Original indices of production volume total and NKD (Source DZS)

INDUSTRIAL PRODUCTION - ORIGINAL INDICES OF PRODUCTION VOLUME TOTAL,
ACCORDING TO MIGs 2009 AND NKD 2007. - 2023. / 2022. (1-1X/1-IX)

Structure Index,
2023, 2023./2022.
X I-1X IX-1X 1-1I%1-1%
Total Industry 103,4 | 89,2 |100,2 99.3
C | Manufacturing Industry 1062 | 892 |1008 99.3
13 | Textile production 73,2 77,3 704 72,2
14 | Apparel production 91,7 93,1 | 89,0 93,3

Source: DZS

EURATEX
Data source: Country report LIZHIZH
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Finnish Textile & Fashion - STIM

GENERAL ECONOMIC ENVIRONMENT

TURNOVER OF TEXTILE INDUSTRY
In 2022 Finnish companies in textile industry made a turnover of 498 million euros and employed 2 100 persons.

Turnover of textile industry grew by 3.9 % at that same time period. The most essential driver for growth was
export sales which increased by 9.3 %. Domestic turnover grew by 1.2 %.

Annual Change of Domestic Market and Export in Textile Industry

2012 - 2022
150
12,7
(& [+]
73 8,9 9.3
41 %1 I 45
17 I 19 19 15 12
L o T .
03,4 N 0,7 09
5.2 -4,5 33
7.2
9,5
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
B Domestic market M Export
Index of Turnover in Textile Industry 2012 - 2022
(2015 =100)
140
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110
0 W
]
80
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
Domestic turnover — [ xport iurnover Total turnover
Source: Statistics Finland.

Data source: Country report LIZHIZH
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Finnish Textile & Fashion - STIM

TURNOVER OF CLOTHING INDUSTRY

The clothing industry in Finland made a turnover of 657 million euros and employed 2 300 persons in 2022.
Turnover of the clothing industry increased by 10.7 % in 2022. Export turnover grew by 17.9 % and domestic sales

by 4.4 %.
Annual Change of Domestic Market and Export in Clothing Industry
2012 - 2022
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Finnish Textile & Fashion - STIM

EXPORT OF TEXTILE AND FASHION GOODS

The export of textile and fashion goods from Finland increased by 12.3 % in year 2022 and the value of exports was
851 million euros. The three biggest export partners of Finland were Sweden, Germany, and Estonia and they
accounted for approximately 40 percent of total exports.

The Biggest Export Partners of Finland for Textile and Fashion Goods
in 2022

Sweden NI |- 4
Gemany I | 2 ]
Estonia I ;3
Poland I 55
Usa I G4
Netherlands I =1
Morway I 30
Russian I 29
France I 9
United Kingdom I 24
Others | . 7 9

The main products in textile and fashion exportwere clothing and technical textiles.The share of clothing was
332million euros which was 39 % of the textile and clothing export. The value of the technical textiles exports was
227 million euros (27 %) and the value of footwear exports 142 million euros (17 %).

Export of Textile and Fashion Goodsin 2022

Footwear
17 %

Clothin,
399, g Yarns, fibers, fabrics
? 0.0
Hometestila
g l?'ﬂ

Textile waste
1% . =
Technical textiles
27 %

Source: Customs Finland.

EURATEX
Data source: Country report LIZHIZH
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Finnish Textile & Fashion - STIM

IMPORTS OF TEXTILE AND FASHION GOODS

The import of textile and fashion goods from Finland increased last year by 21.7 % and the value of imports was 3.08
billion euros. The three biggest import partners of Finland are China, Bangladesh, and Germany and they account for

about 43 percent of total imports.

The Biggest Import Partners of Finland for Textile and Fashion Goods
in 2022

China I 906
Bangladesh NG
Germany I |79
Turkey N |5G
Sweden I 149
Vietnam (I 113
Inclia I 114
Italy I 102
Metherlands (I 74
Pakistan (NN 71
Others I, 946

Clothing was the main import product segment. The import of clothing was 1768 million euros, equivalent to 57 %
of the total textile and clothingimports. The valueof the footwear imports was 418 millioneuros (14 %) and home

textile imports was 377 million euros (12 %).

Import of Textile and Fashion Goods in 2022

Footwear
14%

varns, fibers, fabrics
9%

Homeatextile
12%

Clothing
57 %

Tachnical textiles
&%

Textile waste
< 1%

Source: Customs Finland.

______________________________________________________________________________________________|
Data source: Country report
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Situation of the textile-clothing industries in France in 2022 and outlook for 2023

1. General economic climate

1.1. 0n average over the whole of 2022, GDP grew by 2.5% in France.
1.2. In the same year, household consumption expenditure rose by 2.1% (all products combined).
1.3. Finally, the unemployment rate reached 7.1% in 2022, compared to 8.7% in 2018 (Source: ILO).

2. Activity evolution

2.1. Production index (source INSEE)
In 2022, textile production increased by 2.5% in volume compared to 2021 (NAF 13).
In the clothing sector (NAF 14), output increased by 21.3%.

2.2. Turnover Evolution (Source INSEE)
The turnover of the textile industries (NAF 13) recorded an increase of 10.0% in 2022, while that of the clothing
industries (NAF 14) benefited from a growth of 16.8%.

3. Factors influencing the textile & clothing activity

3.1. Domestic demand (Source IFM Panel)

The trend for 2022 is up 3.9% compared to 2021. The trend observed in 2021 (+8.2% compared to 2020) did not
continue and the turnover generated in 2022 remains on average 4.4% lower than in 2019. According to the
different distribution channels, it should be noted that mass distribution channels as well as pure players and
cataloguists (source FEVAD) are the only ones to have benefited from an increase in turnover compared to 2019,
respectively +8.3% and +2.5%.

3.2. Foreign trade (source French Customs, [FM calculations)
Textile: Harmonised System (HS) Chapters 50 to 60 + 63
Clothing: chapters 61 and 62

The product cutting used by IFM is in line with that of Furatex. However, it does not fully reflect the scope of ITU and
UFIMH membership.

Data source: Country report
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IMPORTATIONS FRANCAISES SUR LA PERIODE JANVIER - DECEMBRE 2022
EN MILLIERS D'EUROS

Habillement Textile
(Vétements maille et chaine et trame)
% de Vanabion % de Vanabon
2022/2021 202272021

Total 25480387 24% 8320219 12%

UEa27 4532151 18% 3948802 %

Extra UE 20961088 % 4425943 15%

PPM (1) 3574482 20% 785147 17%

Balkans (2) 123238 3% 33228 2%

Asis 15803078 20% 3015284 13%

Autres pays 1497084 18% 883519 20%

(1) Pays du Pourtour Medrterransen
(2)  Balkane cocidentaux
Habillement Textile
(Vétements maille et chaine et trame)
% de Variation % de Variation
2022/2021 2022/2021
Chine 6267782 16% Chine 1560735 5%
Bangladesh 4205020 51% ltalie 957909 0%
Italie 2076868 20% Allemagne 615973 6%
Turquie 1650744 22% Pakistan 517808 32%
Vietnam 1354485 38% Belgique 503333 2%
Inde 1131940 2% Turquie 434411 20%
Tunisie 961860 23% Inde 300720 17%
Cambodge 917 500 30% Espagne 365 440 14%
Maroc 818208 1% Pays-Bas 354938 14%
Pakistan 626110 21% Portugal 251707 5%
Portugal 481125 23% Royaume Uni 225888 31%
Myanmar 244875 7% Pologne 225024 15%
Allemagne 205588 -11% Tunisie 220487 8%
Sri Lanka 274585 3% Bangladesh 124328 2%
Belgique 269541 a2% Etats-Unis 115081 26%
Pays-Bas 258580 10% Autriche 105301 2%
Indonésie 240248 28% Roumanie 106214 -28%
Roumanie 218210 268% Japon 100832 2%
Espagne 197658 32% Vietnam 93088 10%
Bulgarie 185423 30% Corée du Sud 87050 17%
EURATEX

Data source: Country report LIZHIZH
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EXPORTATIONS FRANCAISES SUR LA PERIODE JANVIER - DECEMBRE 2022
EN MILLIERS D'EUROS
Habillement Textile
(Vétements maille et chaine et trame)
% de Varistien % da Visristion
2022/2021 202272021
Total 13168208 25% 5372382 14%
UEa27 7306378 10% 2754018 10%
Extra UE 5847951 2% 26843817 19%
PPM (1) 248 257 8% 880 634 26%
Balkans (2) 12430 % 28280 21%
Asie 2726888 28% 872837 28%
Autres pays -805 909 -18% 839 082 -4%
(1) Pays du Pourtour Méditerranden
(2) Balkanse cooidentaux
Habillement Textile
(Vetements maille et chaine et trame)
% de Varistion % de Variation
202272021 2022 /2021
Italie 1537028 20% Allemagne 505848 2%
Espagne 1402908 10% Tunisie 497858 21%
Allemagne 1350080 1% Belgique 494010 13%
Chine 1074382 8% Italie 417207 18%
Etats-Unis 052888 70% Chine 304028 22%
Belgique 875888 18% Espagne 362048 8%
Royaume Uni 844 260 21% Etats-Unis 232838 18%
Pologne 480 284 2% Maroc 215027 2%
P.’r.-a.. 452270 42% Suisse 108 402 22%
Hong Kong 412050 24% Royaume Uni 180 883 -12%
Japon 402818 a3% Pays-Bas 185910 1%
Suisse 350 088 15% Pologne 184255 10%
Singapour 204011 58% Portugal 108 410 17%
Corée du Sud 277 441 53% Turquie 101150 74%
Portugal 220827 30% Roumanie 100580 o%
Emir. arabes unis 138835 aa% Madagascar e4324 2%
Gréce 116033 38% Teohéque Rép. 74230 1%
Roumanie 110130 2% Autriche 57804 20%
Autriche 106 650 27™% Hong Kong 42841 80%
Hongrie 104 807 40% Suede 41881 13%
EURATEX

Data source: Country report
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4. Other factors influencing the textile and clothing activity

EMPLOYMENT IN THE TEXTILE AND CLOTHING INDUSTRIES
(Source: INSEE)

1998 2020 Change %
Textiles (Activity Sector 13) 105 950 34617 -67%
Clothing (Activity Sector 14) 133 322 35968 -73%

The textile-clothing sector lost 71% of its workforce between 1998 and 2020.
5. Prospects for 2023

While the easing of concerns related to the health crisis could have suggested an improvement in the market
situation in 2022, inflationary pressures have changed the situation. The increase in clothing prices, even if it
appears modest compared to other consumption items, has weighed on sales. In addition, the increase in prices
for essential goods such as food has led some households to review their consumption choices to the detriment
of fashion purchases.

In 2023, clothing and textile consumption is expected to be comparable in value to that of 2022. As a result of the
rise in prices, there has been a decline in the volume consumed.

Data source: Country report
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Gesamtverband der deutschen Textil- und Modeindustrie — Textil + Mode

>§X textil+mode

ko rlj unktur 02.2023 (destatis-figures: December 2022)

Turnover Employment Exports | Retail

117 % A +0,2 % +7,4 % 311%

The economic figures for 2022 are largely positive compared with the previous year. However, the Corona
crisis and the Ukraine war have weighed heavily on the industry: Raw material prices and energy costs have
risen massively. Logistics, inflation, rising interest rates and availability also had a massive financial impact in
some cases.

Although increased across all sub-segments, the nominal sales increases were offset by extreme cost
increases. As a result, returns came under severe pressure, particularly in the textile segment. The impor-
tance of foreign markets continues to grow.

and sales with foreign countries contributed significantly to the positive figures for 2022. The Ukra-
ine war brought further distortions, which further clouded companies’ assessments and prospects. Compa-
nies are currently only hesitantly adding staff. At the current margin, companies are somewhat more optimis-
tic again, but the economic climate is not yet at pre-crisis levels.

2022 in detail:

Overall, 2022 closes with an increase in sales of +117%4 Textiles increased by +77%, apparel even by +19.4%.
However, this is the nominal growth. Due to high inflation, the real and seasonally adjusted increase for apparel
was around +12.0%. In the case of textiles, on the other hand, real sales fell by around -6.0% due to the heavy
impact of energy cost increases and raw material shortages.

Data source: Country report

>§Y textil+mode
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Turnover development textiles
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Segment development

All segments of the Textile Division were up. Technical textiles and nonwovens showed strong growth in both
absolute and relative terms. Carpets and knitted/knitted fabrics also saw a clear increase in sales compared
with the previous year. There was hardly any change in made-up textile goods following the relatively significant
increases in home textiles in the Corona years. The carpet segment again recorded a plus following the recent
significant losses.

Turnover changes in the textile ment 2022
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In the clothing segment, almost all sub-segments posted significant sales gains following the crisis years. In the
strongest sub-segment alone, other outerwear, there was an increase of just under +250%. By comparison, the
increase in hosiery was rather modest at +2.4%.

Turnover changes in the clothing segment 2022
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The increases in sales are being driven to a large extent by demand outside Germany. This is shown by the
overview of the target region for sales. As in previous years, this is particularly true of apparel, where sales to
non-EU countries in particular are up by a third. In the case of textiles, the increases are not quite as high, but
here too the weight of foreign sales is many times greater. Overall, therefore, the importance of foreign sales
markets continues to grow for both textiles and apparel.

Turnover changes in 20
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Employee numbers were already declining immediately before the Corona crisis. In 2020 and 2021, the figures
continued to fall significantly. Inthe past year 2022, the number of employees was now stabilized — at a low
level: The number of employees increased slightly, both in textiles (+0.1%) and in apparel (+0.5%). Overall, em-
ployment thus increased by +0.2 %on average for the year.

Hours worked, on the other hand, fell slightly by -0.3% on average for the year: hours worked in the textile sec-
tor fell by -0.7%, while hours worked in the clothing sector rose by +0.6%. By contrast, total wages and salaries
increased by a comparatively substantial +53% (textiles +4.3%, apparel +7.5%).

Domestic production® developed differently in the segments: while textiles reported -7 lower production in
2022 as a whole, apparel increased by +9.9% in the same period, albeit from a very low level due to Corona.

Following the unprecedented increases in 2021, procurement prices for raw materials continued to rise at dou-
ble-digit rates in 2022. The increases in the price of gas were particularly strong. However, the most important
precursors for textile raw materials, such as plastics and man-made fibers, also continued to grow significantly
and are at record levels.

By contrast, the producer price indices (selling prices domestic sales) for textiles and apparel rose only at a
disproportionately low rate: textiles +113%, apparel +3.7%.

Sales prices
Textiles +11,3 %

Clothing +3,7 %

Purchase prices 2022 compared to 2021 December 2022 compared to
(total year) December 2021

Dyes +19,1 % +17,8 %

Plastics, in primary forms ~ +23,6 % +14,1 %

Manmade fibres +23,8 % +22,8 %

B e custasy® +162,8 % 1%4%
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Price indexes*: Sales prices textiles/clothing and important purchase prices
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Retail change in turnover 2022
Clothing retailers +311%
Total retail +79%

Apparel retail sales increase very significantly due to the base effect: Due to the lockdown measures, the sales
target from the first months of 2021 was extremely low. Since the middle of 2022, sales have stagnated both

stationary and online,

Data source: Country report
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Textiles, clothing and leather goods retailers 2022

online and in total {changes compared to same month of the previous year)
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The smoothed data for the last few years show that mail order has benefited greatly from the Corona measures.
Mevertheless, the unprecedented losses in stationary retailing have only been offset very hesitantly.
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Exports in 2022 developed positively. Overall, exports increased by +74%. The EU continued to grow as the
most important export region. China was among the countries with declining export volumes, largely due to
the less competitive prices compared with East Asia last year. More was expaorted to the USA and Turkey, and
exports to the UK also increased again. The only loser by weight — apart from China — was Russia.

rt changes 2022 to 2021 in percent

Exporte 2021 / 2022 in Prozent
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By contrast, the volume of imports from the EU declined. This applies to the EU as a whole as well as to impor-
tant importing countries, especially Italy. Brexit is having a very strong impact on imports from the UK, but the
absolute volume is less significant. Germany imported more from traditional importing countries such as China
and Bangladesh, but other countries in the Southeast Asian region such as Vietnam, Cambodia and Myanmar
also increased, in some cases significantly.

Overall, textile imports increase by +4.1%, while apparel imports rise by as much as +22.0%. Imports as a whole
thus increase by +17.2%.

mport changes 2022 to 2021 in percent

Importe 2021 / 2022 in Prozent

Tiirkai

Italien —
Vereinigtes Kanigreich -
Pakistan ‘
Myanmar ———
Karnbodicha —
Vietnam —
Bangladesh e
Chira
EU —=
Obriges Europa —_
Rest der Welt
Gesamt F—
-60% A% -20% 0% 200 A% L 80%
mGesamt  m Beldeidung  m Textil
mport changes 2022 to 2021 in million EUR EUR
Importe 2021 / 2022 in Mio. €
Tiirkei —
Itaben ..
Verginigtes Eénigreich 1
Paldstan |
Myanmar -
Kambodscha =
Vietnam -
Bangladesh ——
China S—
EU _
Ubriges Eurcpa —
Rest der Welt —
Gesamt =
000 0 2000 4,000 6000 8.000 10000

mGesamt  mBekloidung @ Textd

Data source: Country report

EURATEX
LIZLIZH
] o o
LIZLIZH



AUTUMN REPORT 2023

GERMANY

Gesamtverband der deutschen Textil- und Modeindustrie — Textil + Mode

@ textil+mode

PAGE 83

’% textil+mode

The survey conducted by the German Textile-+Fashion Association at the beginning of 2023 shows that the assessment
of the situation and short-term expectations have deteriorated. However, the previous year's survey was completed
before the Ukraine invasion. Nevertheless, it cannot be assumed that the crisis has already been overcome, particularly
in the case of textiles, as companies tend to assess the situation as slightly worse than at pre-crisis levels, Inapparel,

the impact of Corona was very high, but the momentum of the subsequent recovery has been interrupted.

Climate Climate (
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The ifo business climate index for textiles tended to deteriorate in the wake of the Ukraine war until September
and has since recovered somewhat. The assessment of the business climate for apparel was similar. Overall,
apparel companies were and are somewhat more positive and confident than textile companies. Due to the
greater integration with other industrial sectors, the trend in the assessments for textiles is similar to that for
industrial companies overall.
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KEY FIgURES FOR THE TEXTILES AND CLOTHINg INDUSTRY

All figures are only for companies with 50 and more employees, unless otherwise stand.

TExTILES CLOTHINg TExTILES + CLOTHINg
1 Employees T S Ty
December 2022 48 377 0,9 21 255 -1,7 69 632 0,1
January - December 2022 48 564 0,1 21908 05 70472 0,2
Companies with 1+ employees 71514 32 261 103 775
(projection)
2 gross total of wages & salaries (in million EUR)
December 2022 169 5.1 B0 9,2 249 6,4
January - December 2022 2018 43 928 7.5 2 946 53
3 Hours worked (in thousands)
December 2022 5123 -1,0 2422 0,0 7545 -0,7
January - December 2022 71279 -0,7 29 827 0,6 101 106 -0,3
4 Turmover (in million EUR)
December 2022 761 57 416 11,7 1177 7.7
January - December 2022 11057 7,7 6230 19,4 17 288 11,7
Companies with 1+ employees 17 940 10 509 28 449
(projection)
5  Production (Index: 2015=100)
November 2022 91,1 -89 83,0 18,7
December 2022 69,2 -10,5 81,0 17,7 -
October - December 2022 - -10,7 - 9,2 -
January - December 2022 - -1l - 9,9 i
6 a) New orders (Index: 2015=100)
November 2022 103,3 -6,9 95,0 3,8 =
December 2022 88,0 -4.8 57,9 -4,3 -
Octaber - December 2022 3 -S54 - 05 -
January - December 2022 - 4,6 - 10,2 -
6 b} Volume of orders
November 2022 191,1 18.4 2013 13,7 -
December 2022 1943 16,1 205,6 17,7 -
October - December 2022 - 19,6 - 16,6 -
January - December 2022 2 20,1 . 21,3 :
7  Prices (producer price index, domestic sales, 2015=100)
November 2022 121,2 13,0 1114 4,9 -
December 2022 1210 12,3 1114 4,7 -
October - December 2022 - 12,8 - 4.8 q
January - December 2022 - 11,3 - 3,7 -
Continued -
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Jan—
Dec 2022

1.0
80

2 Retail URNOVER B 3 2015 PRICES BASE YEAR 2015
. e December Qct - lan- December DOct—
Change from previous year in fH 2022 Dec 2022 Dec 2022 2022 Dec 2022
Clothing retailers 25,4 11,9 31,2 4,1 3.4
Total retail 6,0 6,3 7.9 10,7 10,7
9 Textiles foreign trade DECEMBER JANUARY — DECEMBER

Exports 022 2021 B e o 2022
Textiles 865 906 -4.5 12 550
Clothing 1946 1867 4.2 24 403
Total 2811 2773 14 36954
Imports
Textiles 900 1026 -12,3 13 535
Clothing 3229 3042 6,1 42 838
Total 4128 4 068 15 56 372
Import surplus 1317 1295 1,7 19 419
Raw materials
Exports 77 a7 -11,6 1194
Imports 76 76 -0,2 1291
10 Mew orders and production indexes from selected economic sectors
TExTILES SECTOR
New orders £ fH change from Production t fH change from
(2015=100) previous year [2015=100) previous year
Preperation and spinning of textile fibres
December 2022 89,8 223 57,8 -5,7
Novernber 2022 1033 84 87,3 33
January - December 2022 96,6 81 80,5 -1,5
Weaving
December 2022 795 -89 55,3 -13.3
November 2022 94,3 -0,5 80,0 -3,7
January - December 2022 94,7 68 79,2 4,8
Finishing of textiles and clothing
December 2022 96,3 -4,0 88,7 -11,2
November 2022 107,9 -10,6 111,6 -34
January - December 2022 112,2 4,8 108,6 2,1
Manufacture of knitted and crocheted fabrics
December 2022 68,2 -51 42,8 -20,0
November 2022 81,1 -43 69,4 =52
January - December 2022 90,1 41 66,1 -10,2
Manufacture of made-up textile articles, except clothing
December 2022 101,0 -1,8 75,7 -7,6
November 2022 114,6 -165 91,6 -17.3
January - December 2022 111,1 -86 94,2 -9,8

w021
12 181
22213
34393

13 003
35116
48 119

13 726

1166
1047

Turnover in
million EUR

27
46
484

87
126
1459

55
68
780

23
34
390

166
180
2064

+ #H ehange from
previous year

3,0
9,9
74

41
22,0
17,2

41,5

24
23,4

+ 1H change from
previous year

1,2
18,4
12,2

-0,5
7,7
7.7

7.2
36
33

-4,2
8,32
9,5

4,2

-2.8

0,2
Continued -+
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TExTILES SECTOR

New orders 2 fH change from Production * fH change from Turnover in + IH change from
{2015=100) RREVIOR s {2015=100) Rrewious year million EUR previous year
Manufacture of carpets
December 2022 52,2 24,9 40,1 -5,2 37 545
November 2022 59,3 -4,0 474 -30,9 35 2.8
January - December 2022 61,8 119 49,4 -14,8 392 139
Manufacture of cordage
December 2022 74,9 -14,2 45,5 -21,8 8 -13,9
November 2022 823 -28,2 81,0 -6.4 13 6.5
January - December 2022 83,5 7,4 82,9 -16 160 38
Manufacture of non-wovens and articles made from non-wovens, except clothing
December 2022 107,2 -9,2 831 -8,1 135 11,2
November 2022 127,7 46 102,7 -6,5 175 14,0
January - December 2022 134,2 10,2 105,2 -7.3 2047 149
Manufacture of technical textiles
December 2022 83,8 -9.4 68,4 -131 198 6,3
November 2022 102,0 -88 93,8 -7.8 265 138
January - December 2022 116,7 12,0 91,0 7,7 2882 88
Manufacture of other textiles n. e. c.
December 2022 80,4 -3,1 63,8 -5,2 27 10,5
November 2022 98,9 -19,1 85,1 -8,2 36 73
January - December 2022 97,2 -11,0 79,6 -9,1 400 58
Mew orders 4 fH change from Production % fH change from Turnover in & fH change from
(2015=100) pravious year (2015=100) prawious. year million EUR pravious year
Manufacture of leather clothes
December 2022 66,0 20,0 59,1 556,7 2 2
November 2022 38,3 -139 50,5 2389 &l 2
January - December 2022 48,0 -16,9 59,5 167,6 3 2
Manufacture of workwear
December 2022 1219 28 104,8 -89 45 7,1
November 2022 1529 10,1 113,7 -6,0 58 10,7
January - December 2022 136,8 10.6 103,6 -1,6 577 129
Manufacture of other outerware
December 2022 53,2 -6,2 79,0 41,1 226 16,7
November 2022 100,1 12,0 72,4 52,7 323 31,4
January - December 2022 90,2 15,0 69,4 23,5 3605 24,7
Manufacture of underwear
December 2022 47,6 02 73,4 -4.8 42 93
November 2022 56,9 -131 92,1 9,4 53 204
January - December 2022 72,6 s 80,6 34 615 19,3
Manufacture of other clothing and accessoires n. e. ¢
December 2022 31,6 -31,2 47,7 -25,4 A %
November 2022 75,0 ‘12,4 62,0 -26,5 il 2
January - December 2022 86,8 -0,8 63,3 -14,4 ] 2
Continued -

Data source: Country report
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CLOTHINg SECTOR

MNew orders £ fH change from Production % fH change from Turnover in % fH change from
{20152100) previous year {2015=100) pravious year million EUR previcus year
Manufacture of articles of flur
December 2022 = & 2l
November 2022 2 2 3 2
January - December 2022 aa 3 i
Manufacture of knitted and crocheted hosiery
December 2022 109,0 57 118,4 16,4 74 6,7
November 2022 122,2 -9,3 129,0 7.9 84 4,6
January - December 2022 119,3 0.2 109,3 16 810 24
Manufacture of other knitted and crocheted clothing
December 2022 19,7 1239 70,7 22,1 5 =71
November 2022 75,5 280 53,7 -39 9 -8,6
January - December 2022 73,5 -0,2 63,7 173 126 2,6

“Domestic production development includes a strong structural compenent, especially in the apparel segment. The high degree of foreign trade
integration also distorts the presentation of volumes, so that the production figures can only provide limited information on the state of the economy;
another indication of this is the apparent lack of correlation between domestic production and domestic employment.

) Data available, but not published for data protection reasons.

Source: Statistisches Bundesamt, Wiesbaden

EURATEX
Data source: Country report LIZHIZH
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Hellenic Fashion Industry Association — SEPEE

1. General economic environment

2022 like 2021 was a year of recovery from the
pandemic Covid19. All economic figures returned to
the level of 2019 and in some cases were even better.
e The GNP increased by 5,6%.
e Exports of goods and services increased by 36,7%
and imports increased also by 42,2%.
e Private consumption increased by 6.2%.
e The production index increased in 2022 by an
average annual rate of 5,6%.
e Unemployment rate at the end of 2022 decreased
to 11,6% from 12.7% the year before.

2. Evolution of textile/clothing activity in 2022

e The production index in the Greek clothing sector
increased by 9,1% in 2022 but in the textile
industry decreased by 2,9%.

e Employment: During 2022 the total number of
employees in the textile and clothing sector
decreased by 1.8%. At the end of 2022 the
number of employees in textiles and clothing was
22,100 (15,750 in clothing and 6,350 in textiles).

e The wages increased by 2,8%.

Data source: Country report

3. Trade (exports - imports)

Like all
imports of the clothing & textile sector were positive.
The total clothing and
increased by 8,8%. Exports increased by 14.4% in the
clothing sector and by 22,8% in textiles. Exports in
cotton, silk, wool and other fibers decreased by 7,3%.

other economic indicators, exports and

export value in textiles

Total imports in textile and clothing increased by
28,7%. Imports in clothing increased by 30,2%
compared to 2021. Imports in the textiles sector
increased by 24,5% and imports of cotton, silk, wool
and other fibers increased by 25,3%.

External trade

2022 2021 D%

Exports
Clothing 1.080 943 14.4%
Textile 556 453 22.8%
Cotton, silk, wool & other fibres 670 723 -7.3%
Total 2.305 2.118 8.8%
Imports
Clothing 2.697 2.071 30.2%
Textile 841 675 24.5%
Cotton, silk, wool & other fibres 121 96 25.3%
Total 3.658 2.843 28.7%
(amounts in million €)
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General economic environment and evolution of textile/clothing activity in

2022

In 2022, the volume of GDP of Hungary grew by 4.6% compared to the previous year.

1. Evolution of textile/clothing activity in 2022

Production index

Production volume indices

Year 2015 | 2016 | 2017 | 2018 | 2019 | 2020 | 2021 | 2022

T/C industry 99.5 95.6 | 111.1 | 942 | 100.8 | 96.8 | 109.9 | 100.5

Manufacturing | 109.2 | 101.4 | 1049 | 103.7 | 106.3 | 94.0 109 105.4
industry

The following table shows the production value (MHUF) and the volume indices of the

various sectors and their subsectors:

Production value Volume
MHUF index
%

2021 2022 22/21

13 Manufacture of textiles 180 235 | 204 778 95.3
13.1 Preparation and spinning of textile fibres 18669 | 17 521 74.7
13.2 | Weaving of textiles 28 775 30276 81.3
13.3 Finishing of textiles 2572 1121 41.3
13.9 Manufacture of other textiles 130218 | 155 860 102.8
14 Manufacture of apparel 91580 | 111186 111.9
14.1 Manufacture of apparel, excl. fur apparel 85568 | 103117 110.8
14.12 | Manufacture of work wear 12 991 15904 108.4
14.13 | Manufacture of other outerwear 45733 45 864 94.7
14.14 | Manufacture of underwear 17 414 25 597 136.4
14.3 Manufacture of knitted and crocheted apparel 9390 | 7569 127.0

The sales figures and the breakdown of total turnover are as follows:

2022 Domestic sales Export sales Total sales

MHUF | MEUR | %* | MHUF | MEUR | %* MHUF | MEUR | %*
Textile | 30716 | 78.5 71.0 | 168 470 | 430.5 | 102.3 | 199 187 | 509.0 | 95.8
Clothing | 36 124 | 92.3 97.8| 74553 |190.5 |119.8 110677 |282.8 |111.6

*year on year

The share of export sales has increased in both sectors: in textile from 79.2 to 84.6, in clothing from 63.0 to 67.4%.

Data source: Country report



AUTUMN REPORT 2023 PAGE 90 ‘
-

HUNGARY =

Szovetség

Association of Hungarian Light Industry — AHLI

Number of companies in staff categories:

Branch | Year | Qor 1-9 | 10-49 | 50-249 | > 250 | Total
unknown
Textiles | 2022 1386 1350 | 103 30 <3 2873
2021 1370 1345 | 102 28 <3 2849
Clothing | 2022 898 2616 | 200 47 5 3786
2021 963 2755 | 208 52 6 3984

2. Factors influencing the textiles/clothing sectors and their evolution

2.1 Domestic demand
In terms of volume, retail sales in shops increased by 21 % in 2022 year-on-year. Retail sales of both clothing
and home textiles increased: 16.5% and 12% respectively.

Ev Retail sales (without cars) | Sales for apparel Sales for home textiles
Value MHUF | Index % | Value MHUF | Index % | Value MHUF | Index %
2018 | 11002 448 109.8 653 236 113.7 132 844 117.5
2019 12137927 110.3 714 218 109.3 147 314 110.9
2020 | 12407032 102.2 618 730 86.6 150 898 102.6
2021 | 13795174 111.2 721 290 116.5 154 470 102.4
2022 | 16779 681 121.0 843 981 116.5 174 859 112.0

The share of textiles (incl. domestic textiles) and clothing increased in overall retail sales mainly following the
increase in the sales of apparel.

Year | 2015|2016 | 2017 | 2018 | 2019 | 2020 | 2021 | 2022
Share | 5.98 | 6.28 | 6.53 | 6.79 | 6.71 | 6.21 | 6.35 | 6.07

Data source: Country report LIZHIZH
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2.2 Prices

At an annual level, industrial producer prices (measured in HUF) in textile were 19.6% higher than in 2021, the
producer prices in clothing rose significantly less.

Manu- 13 14
facturing | Textiles | Clothing
Export sales 120.0 119.4 107.1
Domestic sales 133.2 120.4 109.0
Total sales 123.3 119.6 107.7

Consumer prices went up by 14.5% on average, while only 5.5% higher prices were paid for clothing and footwear
products thanin 2021.

3. Other elements characterizing the textile/clothing activity in 2022

3.1 Employment trends

Hungarian Statistical Office collects the data for employment and income the whole circle of companies from
2022 onwards. The indices for this year show increase, compared to 2021, when the data were collected only in
companies with >5 employees. The increase of employment in 2022 partly comes from this change of
methodology. In reality there was a 2.4% increase in textile sector, while the number of employees in clothing
decreased by 2.8% in 2022.

2016 2017 2018 2019 2020 2021 2022 Index

22/21

Textile industry 12158 | 12287 | 11915 | 7316 6633 7267 7945 109.3
Clothing industry 20213 | 18760 | 18047 | 20439 | 18259 | 17126 | 17670 | 103.2
Total T/C 32371 | 31048 | 29961 | 27755 | 24892 | 24393 | 25615 | 105.0

Based on the Labour Force Survey, employment in the T/C industry was about 40% higher than these figures.

3.2 Wage trends

In 2022, average gross earnings amounted to 515 766 HUF (1318 EUR) at corporations employing at least five
persons. It is an increase of 17.5 % compared to the previous year. The average earnings in our industry were
much lower: The average earnings in the textile industry were 391 003 HUF/month (999 EUR) It is 7.2 % increase
in HUF compared to 2021. The average pay in the clothing sector was - as usual — even lower: 298 400
HUF/month (745 EUR). It is an increase of 18.1% compared to 2021.

Data source: Country report
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4. Evolution in textile/clothing activity during the first half of 2023 and future prospects
Indices (100: Jan-July of previous year)
Branch Domestic sales Export sales Total sales Production
2022. jan-jul 2022. jan-jul 2022. jan-jul 2022. jan-jul
Manufacturing 109.0 102.4 104.3 104.7
Textiles 80.9 106.6 101.8 98.6
Clothing 11.6 130.3 123.9 124.9

HUF/EUR: 391.33




AUTUMN REPORT 2023

ITALY

Federazione Tessile Moda — SMI

PAGE 93

SISTEMA
MODA
ITALIA

FEDERAZIONE TESSILE E MODA
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According to the annual report drafted by the Confindustria Moda Study Centre for Sistema Moda
Italia (SMI) - the Italian Textile and Fashion Federation - in 2022 the Italian Textile- Apparel industry
showed the same favourable trend observed in 2021, growing 17.8% vyear on year. As a result, the
Industry turnover surged to EUR 62,491million with an impressive increase of EUR 9.5 billion over
twelve months. Thanks to this rebound, 2019 full-year result was exceeded by EUR 6.5 billion,
making up for the contraction due to the COVID-19 pandemic. This trend was fully confirmed by the
pre-closing figures released in February by Sistema Moda Italia.

The Industry’s average turnover mirrors the performance of the two key sectors that show similar
growth rates: the Textile industry grew by 19.3%, and Apparel witnessed an increase of 17.1% (For
the purpose of this report, the Apparel Industry includes clothing, outerwear and underwear, knit

fabric, hosiery and buttons).

Table 1.1 - The Italian Textile-Fashion Industry (2016-2022)*

{Millions of current euros)

2018 2017 2018 2018 2020 2021 2022
Turnover 52 846 54069 54972 55946 44713 53032 62491
Var. % 23 17 18 -20,1 186 178
Value of Production 34528 35142 35008 34501 26738 32038 36538
Var, % 18 04 -1.4 -22.5 198 140
Exports 29638 30683 31551 32842 3T74B3 32420 3B 53T
Var, % 35 28 4,1 -16,3 130 189
Imports 20843 21238 21935 22477 21662 21698 28719
Var. % 19 33 25 36 02 324
Trade balance 8795 9446 9616 10 366 5822 10722 9818
Var, % 74 18 7.8 -43,8 84,2 -84
Apparent consumption 25733 25696 25392 24136 20917 21315 26720
Var. % -1 -12 49 -133 19 254
Companies (no.) 46 608 48073 45558 44688 4387 42936 41330
Var, % -1,1 -1,1 L -1.8 -20 -3.7
Employees (thousands) 399.6 400,1 3981 393.7 3786 370.8 3726
Var, % a1 05 -1,1 -3.8 -21 a5
Structural indicators (%)
Export/Turnover 56,1 56,7 574 58,7 61,5 61,1 61,7
MPM (on turnover) 47,3 476 484 49,3 55,7 51,3 545

Source: Gonfindustria M oda on data by I5TAT. M cvimpeoso, Sita Ricerca and own surveys

2022-2023 ITALIAN TEXTILE-FASHIOM INDUSTRY 1
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The turnover of the upstream sector rose to €21.1 billion and downstream industries reached

€41.4 billion in revenues, both exceeding the pre-pandemic levels of 2019. In 2022, exports of textiles
were up 18.8% and downstream exports recorded a growth rate of 18.9% y/y. For both macro-
sectors, the domestic demand rose both in terms of consumption by Italian households and
especially of midstream demand as detailed in the report further below.

In 2022 the value of production - a variable that estimates the value of Italian production net of
import marketing - grew 14.0% on 2021 in line with the growth of the turnover. The value of
production of the upstream sector increased by 18.4%, while downstream industries showed a
slowdown, with value of production growing by a modest 6.8%.

In 2022 employment and companies’ dynamics - that are typically less affected by cyclical changes
and more closely monitored by government institutions - appeared to lag behind market recovery.
According to the estimates of the Confindustria Moda Study Centre for SMI based on data provided
by the Chambers of Commerce, the trend observed was in fact, not particularly positive despite the
improved economic scenario. The number of companies fell on average by 3.7% year-on-year, a
reduction of just over 1,600 units resulting in an estimated 41,380 industrial and non-industrial
companies of which 23.9% still operating in the textile sector and 76.1% in the clothing sector.
Upstream and downstream firms have been equally affected by business closures: -4.0%, and -3.6%.
respectively. In contrast, employment rose to around 372,600 with an average increase of 0.5% (that
is tantamount to an increase of just over 1,810 workers in the year considered). In the Apparel
Industry employment remained flat, more or less at the previous year's levels (roughly -120 workers
in absolute terms) while the textile industry recorded a growth of 1.5%, corresponding to
approximately 1,700 workers.

As for 'apparent consumption’, which refers to both the midstream demand and the final
consumption of Italian households, Confindustria Moda Study Centre for SMI report shows a growth
of 25.4% in 2022. This trend was obviously influenced by imports, which are included in the
calculation of this indicator. Therefore, breaking down this number could help better understand the
market trend. As far as end consumers are concerned, the survey carried out by Sita Ricerca on behalf
of SMI reveals that the sell-out of Textile and Clothing products to resident Italian households grew by
a modest 8.2%, a trend observed for all the products considered. With reference to distribution
channels, in the period including 2022 S/S and 2022-23 F/W seasons, all distribution channels
recorded an increase in sales (as illustrated in more detail in Chap. 4) with the exception of
outlets/stokists, which were down 7.3% - accounting for 1.1% of the total, and "other channels",
(1.3% of the total), that dropped by 26.0% Chains and franchises were the best performers with a
growth rate of 13.9%, and a market share of 46.6%, reinforcing their leading position as key
distribution channels followed by the on-line channel (up +7.6%) and large-scale retailers (+6.8%).
The other component of apparent consumption i.e. midstream demand for semi-finished textile
products, enjoyed a significant recovery of demand in all the midstream sectors: wool (+33.7%), silk
(+31.2%) and cotton-linen (+20.7%).

The analysis of foreign trade shows that in 2022 imports and exports remained largely positive:
imports recorded an acceleration and were up 32.4%, exceeding 28.7 billion Euros; the textile
production grew 28.4%, while finished garments surged by 34.2%. Exports rose to EUR 38.5 billion (up
18.9%) reaching 61.7% of the total. Upstream and downstream exports performed similarly well:
+19.2% and +18.2% respectively.

2 2022-20223ITALIAN TEXTILE-FASHION INDUSTRY
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The combined effect of trade flows has driven Italy’s trade surplus down by 8.4% from 10.7 billion in
2021 to just over 9.8 billion, with a reduction of approximately 900 million in twelve months. Much
of the reduction is once again attributable to the textile sector. Consequently, the Industry’s trade
surplus accounted for 9.4% of Italy's trade manufacturing surplus.

The breakdown by geographies of foreign trade figures for the Italian Textile and Clothing Industry
how that in 2022 exports to EU-27 (post-Brexit) grew by 21.0% accounting for 49.0% of the total,
while exports to non-EU countries (51.0%) increased by 16.9%. As for imports, the EU area recorded
an increase of 27.9%, while flows from non-EU countries accelerated reaching 57.0% of the total (up
+35.9%).

The analysis of foreign trade by country of destination reveals that the key markets experienced a
positive evolution during 2022, with only two exceptions within the top 20 destinations, namely
Hong Kong (-4.2%) and Russia (-29.2%). France and Germany, still ranking first and second in terms
of value, grew by 23.5% and 18.0% respectively. The United States recorded the best performance
among the Top20, i.e. +46.4%, accounting for 7.7% of the Industry’s total exports, followed by
Switzerland - mostly a logistics and trade hub for global luxury players - with an increase of 7.9%.
Exports to Spain, ranked fifth, were up 19.7% year- on-year. China slipped to sixth in the list with a
growth rate of 8.8% and South Korea grew 28.2%. Also exports to the UK (+7.4%) and Romania
(+14.1%) showed a favourable trend.

Despite the 2022 rebound, it is worth considering how many, and especially which countries have
not yet recovered the pre-pandemic levels of 2019. Exports to the United Kingdom are down 23.5%
compared to 20189, and the reduction is even more marked for Hong Kong (-25.4%); Japan stands at -
17.4%. Among the top ten destination countries, Austria (-0.3%) is still slightly below 2019 levels
while the gap for Russia is definitely much wider (-32.3%), Exports to Russia were significantly
impacted by the war that began at the end of February 2022.

Among Italy’s import partners, China firmly held the first position in 2022 as it has been the case
over the past decade, with a share of 19.9% of the total (up 37.1% on 2021). The breakdown of
imports from China show Apparel growing by 40.5% and Textiles by 33.0%; this performance was
contributed by all the components of the supply chain that reported a significant growth. Imports
from Spain, n. 2 in the ranking, rebounded by 29.8% and accounted for 7.4% of total imports.
Germany and Bangladesh follow with a growth of 31.6%, and 60.6% respectively. France dropped to
fifth place, despite an increase of 21.9%. These three trade partners account for a similar share in
total imports: 7.0% for Germany and 6.9% for Bangladesh and France. Scrolling down the list of top
partners, Turkey, sixth, was up 17.8%, while the Netherlands grew by 35.9%. The value of imports
from Romania exceeded EUR 1 billion, with an increase of 27.8%. India and Belgium grew 37.2% and
37.0% respectively.

A comparison of the Textile-Clothing industry with the Italian manufacturing industry as a whole
confirms once again the prominent role played by the former in the country's economy. In 2022 the
Textile-Fashion Industry (including leather goods and footwear according to the ISTAT classification
introduced in 2011}, accounted for 7.9% of the added value generated by the Italian manufacturing
(-0.2 percentage points compared to 2021) and 11.9% of the employment (the same percentage of
2021). The incidence of the Textile-Clothing Industry on total manufacturing exports stood at 6.6%
(but it was 7.2% in 2019).

2022-2023 ITALIAN TEXTILE-FASHION INDUSTRY 3
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When it comes to the trade balance, the Textile-Clothing industry is one of the Italian manufacturing
sectors with a trade surplus. Not considering industrial machinery and equipment which alone, generated
a surplus of €50.3 billion, in 2022 the Textile and Clothing Industry’s surplus amounted to 9.8 billion, a
result similar to that of other strategic sectors such as leather goods (14.3 billion) food and beverages (11.2
billion in total); and ahead of furniture (9.3 billion), jewellery (7.7 billion) and eyewear (3.2 billion). Textiles
and Clothing contributed 9.4% of Italy's manufacturing trade balance (it was 6.0% in 2020).

Looking at Europe, according to Euratex preliminary estimates, the Textile-Clothing Industry’s turnover was
approximately EUR 167.0 billion in 2022, up 13.8%. year-on-year: Italy played the leading role once again
accounting for 37.4% of the total.

Globally, the latest data available reveal that in 2021 Italy was the sixth largest exporter of textiles and
clothing in the world after China, Bangladesh, India, Vietham and Germany and ahead of Turkey and the
United States. Like Italy, all these countries recorded an increase in exports during 2021; India grew the
most with 35.1%. ltaly's share of world textiles and apparel exports rose to 4.2% of which 3.1% textiles and
5.0% apparel. More in detail, Italy remains the world's leading exporter of wool yarns and fabrics,
accounting for 29.4% of the sector’s total exports. (This figure fell by 1.8 % between 2017 and 2021). Even
in sectors where it faces more aggressive and direct competition by global players, Italy keeps its primacy:
it is the second largest exporter of pure silk fabrics, with a share of 19.2% on the sector's world trade, and
the third largest exporter of apparel, with a share that is however limited to 6.0%.

Italy ranks fourth in hosiery production with a share of 4.7% and fifth in knitwear production, with a share
of 4.1%; as for cotton, Italy is n.8 as it accounts for only 2.8% of the world trade but it has risen to the
seventeenth position in home textiles, although its share is only 1.0% of the total.

In the period considered -from 2017 to 2021- only silk fabrics (+0.9%), clothing (+0.3%) and knitwear
(+0.2%) saw their share grow while all the other sectars shrank: similarly to wool yarns and fabrics, hosiery
lost 1.7% of its share and cotton 0,5% while the loss of home textiles was limited to -0.1%

The strategic role played by Italy at global level is confirmed by the “privileged" position it enjoys as
supplier for important trade partners among the world's leading economies. The breakdown of the textiles
and clothing imports of these countries shows that trade relations with Italian companies are paramount
and Italian businesses appear consistently at the top of the list.

As regards the main EU partners, in 2021 Italy was the second largest supplier for France and Portugal,
fourth for Germany and fifth for Spain. More specifically, in 2021 Italy accounted for 11.8% of Portugal's
textile-clothing imports, 9.1% of France’s, 6.7% of Spain’s and 5.9% of Germany's.

As far as non-EU countries are concerned, Italy is the second main partner to Hong Kong, the United
Kingdom and Switzerland, third to China and South Korea and fourth to the United Arab Emirates and
Turkey. It is n. 6 supplier for Russia and Japan but only n. 12 for the USA. In terms of incidence on the total,
Switzerland and China account for the largest share, 9.8% and 9.6% respectively. Italy’s share of Hong
Kong's textile-clothing imports stands at 8.8% but the figure goes down to 6.9% of UK's imports and to
6.2% of UAE's. The incidence is close to 5.5% for South Korea, Turkey and Russia, Even though Italy
accounts for only 1.8% of US imports of textiles and apparel it retains its role as one of the main European
partners as it is second only to Turkey {2.5% share) while Germany accounts for 0.7%, Portugal 0.5% and
France 0.3% of the total.

4 2022-2023 ITALIAN TEXTILE-FASHION INDUSTRY
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These figures obviously refer to direct flows only and do not factor in triangulations. Italy is the
undisputed n.1 European trading partner for the main Asian economies and it compares favourably
with all the other competitors of the Old Continent: taking South Korea as an example, Portugal,
Romania and Germany each have a share of less than 1.0%; Hong Kong's third trading partner is
France (immediately after Italy, but with a share of 3.4%). China’s top European suppliers alongside
Italy are France and Germany, with a share of 2.5% and 1.6% respectively. As for Japan, the other
European partners rank 16th and down: France, Romania, the United Kingdom, Portugal and
Germany each account for 0.5% to 0.3% of Japan’s total imports of textiles and clothing.

The analyses of exports can be supplemented with the Trade Performance Index, i.e. the composite
competitiveness index developed by the International Trade Centre, which combines the export
figures reported above with other \variables (i.e. per capita exports, product
diversification/concentration, market diversification/concentration, share in national exports, share in
world markets). In 2021 (the latest available data at the closing date of this Report), Italy’s Apparel
sector ranked first in the ranking including 128 countries and the Italian textile sectorl ranked second
out of 135 countries.

At the end, the chapter the outlock for 2023 is provided based on the Interim Repart on "Textiles,
Fashion and Accessories" (Indagine Rapida Congiunturale) that was carried out between July and
September 2023 and released at the end of September 2023. Weighing the answers of the Textile-
Clothing companies, asked about the evolution of their and the sector’s turnover, Q2 2023 closes
with an average growth of 1.3% compared to the same period of 2022. Order intake remains
moderately positive, and is expected to grow by 1.7% compared to Q2 2022. The Industry turnover is
expected to show a positive trend in the first half of 2023, estimated at +7.1% (thanks to the growth
of 12.9% achieved in Q1).

The sentiment among market participants for the full year 2023 was analysed from a purely
qualitative perspective: 31% of the surveyed SMI companies are confident that 2023 full year result
will be in line with 2022. However, as many as 39% of the respondents fear that 2023 may turn out to
be worse than 2022, while 30% expect an improvement on the previous year. What emerges is
therefore an extremely varied picture.

As far as employment is concerned, 75% of SMI respondents expect their workforce to remain
unchanged at the end of 2023 compared to end 2022, 8% expect a decrease in the number of
employees, and 17% expect an increase. As already mentioned, the respondents were asked purely
qualitative questions, thus their answers provide only a rough estimate of the companies’ short-term
dynamics.

At the closing date of this report, ISTAT data on foreign trade in the first half of 2023 showed exports
growing by 5.6% and imports slowing down to +0.6%. Apparel exports grew by 8.9%, while Textiles
recorded a contraction of -1.2%. Looking at the destination markets, exports to France and Germany,
the first and second largest destination countries, grew by 13.8% and 7.8% respectively, while exports
to the United States grew by 1.9%. Exports to Switzerland fell sharply by 16.1%. By contrast, exports
to Spain increased by 2.8% and to China by 2.5%.

1 For further details see HYPERLIMK "https://tradecompetitivenessmap.intracen.ong/tpic.aspx
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The UK recorded a negative result and was down by 1.1%. At the same time, Hong Kong posted a double-
digit growth of 16.3%.

Finally, coming to the data on the use of temporary lay-offs schemes in the first half year, between January
and June 2023 the temporary lay-offs authorised by INPS (the Italian Institute for Social Security) for the
Textile-Clothing industry amounted to 11.8 million hours, down 49.9% compared to the first six months of
2022 which reflects market improvement. Most of the hours (71.6%) involved blue-collars, the remaining
were accounted for by white-collars. 76.7% of the authorised temporary lay-offs involved textile firms vs.
23.3% of apparel companies.

6 2022-2023 ITALIAN TEXTILE-FASHION INDUSTRY
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The economic situation in the
sector in 2022 and 2023 prospects

Looking forward to a good final quarter in 2023?
Current events: Furniture and home furnishing stores
(minus 3.2 percent), clothing stores (minus 9 percent)
and stores selling shoes and leather goods (minus 14.4
percent) have seen significantly lower turnover in
September 2023.

The third quarter is over, the winter season has
started, if that still exists, how are we doing? Well, if
we look quarterly, it appears that only the first quarter
of 2023, measured in volume, was slightly better than
the same quarter in 2022. After that, sales in volumes
by stores scored lower in the second and third quarters
of 2023. In turnover, price increases naturally play the
most important role. The difference between value and
volume is greatest in the second and fourth quarters.
In that sense, in the last quarter of 2023 must be
profitable to successfully end the year.
furnishings, turnover is maintained at a certain level,
but volumes are declining. In B2B markets, such as
corporate clothing and technical textile products, the
flag may be different because sales to large companies
and governments continue, but here too cost increases
had to be passed on.

In-home

In September, inflation in the Netherlands, without
energy and motor fuels, at 5.5%, was much higher than
the total inflation including energy and fuels only 0.2
percent. The clothing are
approximately in line with inflation excluding energy,
except for children's clothing, which has risen less in
price. The percentage price increases for carpet and
household textiles were actually even higher. A lower
purchasing frequency by consumers makes it easier to
pass on price
explanation. The idea that the inflation wave is over
and will even turn into deflation certainly does not

price increases for

increases, which could be an

apply to our sectors.

Data source: Country report

Passing on price increases means that the margin
that existed in September 2020 between the inflation
of import prices of textiles and the selling prices of
textiles by the industry will be restored in September
2023. It must be remembered that these statistics
apply to the “textile industry”, which also includes
the carpet industry. Since 2021, import prices have
increased faster than output prices. Higher costs
usually could not immediately be passed on to a
customer in higher prices. And raw materials and
purchasing are not the only price increases that
companies are confronted with, such as energy and
wage costs, in addition to debts from Covid periods.
Investments in sustainability and, for example, the
payment to the UPV will be added in the near future.

At the beginning of 2023, the industry's selling prices
were significantly increased and import costs were
already falling, so that as of September 2023 there
will "again be an 8 percentage point difference
between inflation in import prices and selling prices.
This does not mean that this is the ideal value and
that it will remain at that level. The margin of 4
percentage points that existed in September 2020
between the inflation in import prices of clothing
and the selling prices of clothing has doubled in
September 2023 to 8 percentage points. It must be
remembered that these figures only apply to the
"clothing industry", while many companies fall under
"clothing wholesale" for the Dutch statistical agency
(BS. The clothing industry is only small compared to
the wholesale business.
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With rising prices, we also expected the turnover in
wholesale of clothing and shoes to increase, but this
actually fell in the second quarter of 2023. Figures
for the third quarter are not yet available. The
clothing and
recorded a minus of 5.7 percent compared to the
second quarter of 2022. Hopefully the showrooms
were full again and volumes and prices will not
decline further, although we know that the retail
sector is having a difficult time. The textile industry
(including carpets) saw turnover decline in the first
half of 2023, especially domestically compared to the
first half of 2022, while the clothing industry saw

turnover of wholesalers in shoes

exports go down. As mentioned earlier,
companies and brands that we know in the Dutch
clothing sector are registered as wholesale trade
companies, so this statistic for the clothing industry

once again has limited value.

many

In the meantime, the Netherlands is more than living
up to its reputation as a “trading country” in clothing
and textiles. In 2022, clothing worth more than 17
billion euros was imported and a value of more than
14 billion euros were exported. Textile imports
amounted to 5 billion euros, while 5.8 billion were
exported. The high exports mainly come from the
strong carpet industry in the Netherlands.

Conclusion: for all sectors, including B2B such as
textile semi-finished products and work clothing,
everything currently depends on the ability to pass on
increased import, raw material, wage and energy
costs. In addition, chain effects and chain delays
determine turnover, especially where the volumes of
textile products sold have fallen. The consumers and
end-users seem to be hesitant. Will volumes recover,
can costs be passed on, on to a good last quarter of
20237 Or
sustainable volumes with a healthy return via new

should we learn to live with lower,

business models?

Source of statistics www.cbs.nl

Data source: Country report


http://www.cbs.nl/

AUTUMN REPORT 2023

POLAND

PAGE 101

PIOT - Federation of Apparel and Textiles Industry Employers

General economic environment and evolution of
the textile/clothing industry in 2022

In 2022, the clothing and textile industry continued
to feel the effects of the economic crisis caused by
the Covid 19 pandemic, intensified by the war in
Ukraine. The sanctions imposed by the European
Union on Russia and Belarus and Russia's policies
caused a crisis in the energy and raw materials
market, which manifested and is still manifesting
itself in the limited access to energy raw materials
and the increase and unpredictability of their prices,
entailing an galloping price
(inflation) and contributing to the breakdown of
previously stable supply chains. These processes have
been compounded by general economic uncertainty,
resulting in increased business risks.

overall increase

Consumer behavior and the position of businesses
were mainly affected by price and cost increases.
Counting year-on-year, prices rose by 16.6%.
According to the CSO, consumer inflation in 2022 was
14.4%. The price increase in the industrial processing
group was 18.8% for December 2022 and 12.4% for
January and February 2023. This was mainly due to
the increase in the prices of electricity, gas and
steam, which amounted to 66.8% in 2022. This, and
the weakening of the Polish zloty against the main
transaction currencies - the dollar and the euro -
resulted in a sharp increase in costs in clothing and
compounded by the
increase in the minimum wage, which rose by 19%
from January 2023.

textile companies, further

But despite the many adversities, we estimate that
the sector has done quite well anyway in 2022.

Data source: Country report

According to official statistics from the Central
Statistical Office (CSO) covering companies with more
than nine employees, against the background of the
situation of the entire EU clothing and textile
industry, the picture in Poland is generally not far off
the EU average and, in some values, has improved
significantly. In 2022, the value of sold production of
the Polish T-0 sector reached PLN 27.6 billion, of
18.9 billion - an
increase of 7.5 % and clothing PLN 8.7 billion - an
increase of 11.6 %. The gross financial result for
textile companies amounted to PLN 585.8 million - a
decrease, by 20 % and for clothing PLN 363.7 million
-an increase of 8.24 %.

which textiles accounted for PLN

Average employment in the sector was 94 thousand
people, of which 45.7 thousand people worked in the
textile industry (down 0.4 %) and 48.8 thousand
people in the clothing industry (down 5.3 %). In the
Polish industry as a whole, employment increased by
1.4 %.

The number of companies in the sector declined in
2022, although we note an increase in the number of
companies in the textile sector. As of 31.12.2022,
there were 9649 enterprises in the textile sector (658
more than in 2021), and 21655 enterprises in the
clothing sector (859 less than in 2021).

However, when one compares data from before the
pandemic to data for 2022, one can conclude that the
Polish textile industry is recovering, as the number of
companies increased by 521 over three years. The
clothing sector looks quite different. As of
31.12.2019. 24,205 entities were operating, so in 3
years we have lost 2,550 enterprises in the clothing
industry.
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The average wage has increased. In the textile sector
up 9 %, and in the clothing sector up 11.7 %. In the
Polish industry as a whole, wages increased by 11.5
%.

Investment outlays in the clothing industry amounted
to PLN 83.6 million (down by 1.92%) and in the
textile industry to PLN 482.2 million, (up by 33.2%).
The industry as a whole incurred capital expenditure
of PLN 10.9 billion (up 21.5% in 2021).

In 2022. exports still have not returned to their pre-
pandemic value, when they amounted to PLN 14.1
billion. According to the data summarising the
foreign trade results for 2022, clothing and textiles
are ranked 15th out of 21 export sections. The total
value of exports amounted to PLN 9.9 billion,
increasing year-on-year by 11.2%. The share of

exports in sales revenue is 58.3% in the textile sector
and 37, 7% in the clothing sector.

Data source: Country report

Evolution of textiles and clothing activity during
the first months of 2023 and prospects

The first half of 2023, unfortunately, saw a decline in
production due to the slowdown in consumption, e-
commerce recorded increases of around 8%. The
companies reported that the fulfillment rate resulting
from the orders portfolio for the first half of 2022 is
70%, and in the second half of the year capacity
occupancy is estimated at 65%. The situation in the
retail market is very difficult, with many large-format
shops downsizing, some brand retail chains reducing
the number of shops and some closing down, due to
a significant reduction in consumption, which,
according to the Central Statistical Office, fell by as
much as 21% after six months of this vyear.
Households are  significantly ~ reducing  their
consumption purchases due to the drastically
increasing burden of housing maintenance - rising
energy, gas and petrol prices.

In government procurement, the situation is slightly
better with a year-on-year increase of 25% in the
value of public procurement for the first half of the
year. Since the beginning of 2023, we have seen a
reduction in inflation, which is currently at 10%. For
the time being, the export market seems to be the
most stable, with a slight increase of 3.5%. There are
worrying signs from businesses that they are planning
to lay off workers if the government announcements
are confirmed about a further increase in the
minimum wage by a planned 15% and the release of
frozen energy and gas prices. Companies with rising
production costs will not be able to cover them, as
consumers will not accept an increase in product
prices, and thus the margin earned with fixed prices
will not cover costs.

EURATEX
LIZLIZH
o o
LIZLIZH
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ECONOMIC ACTIVITY

in the Textile, Garmeant,
Leather and Footwear Indusiriss

Relative Impordance of the Activity - the monufoctuee of weoaring appoarsd amounts 1o
Gross Value Added J0% [EUR 210.2 milian]. The redlized G In the
reanufectne of feddiles amownts 1o EUR 108.0
roillicen [1.6% G¥is ol the manifachuing industny,
whike in the moanuleciues of leather and reloted
products, it amounts 1o EUR 82,7 million [1.2% GvA
of the manufoctuing inaustrg).

According to the data of the Statistical Office of
the Eepublic of Serbla, the gross waolee odded
[a) of the texdile, goment, leather and foobwear
Irdusines, In 2021, amounited o ELURE 4009 million,
wihich oococounts for 0.%% of the total realzed Gva
of the Bepublic of Serbla, with the yeoronsyear real
groarth rate of 0.7 %

Yeor-on-year growth of gross wale added was
registered Im the manufacture of leather and
related prodlcts, while dedine weos recorded Im the
manutachee of textles [-4.0%] ond the manuwiochre

In the strecture of the gress value added of the
) 4 af wearng opoorsl (-1.19).

secion of manufactunng industry, the share of

Gross value odded (GYA] In texile, garment, leather and loofwear Industries,

in 2021
Code of Share in GVA,in %
sechonand - e of section and achivity divisions Real growlh rales
activity . {2020 = 100, %)
divisians in bobal by sechon
Republic of Serbia 100.0 = 7.4
SectonC Monuoctuning 15.7 10:0.0 5.1
Davigicw 13 Wiorwdeactuns al laxdibas 0.2 I.& 4.0
Civision 14 Monufochrs obseoing ooporsl 0.5 30 -1
Dividen 15 Marudectues ol keorbeer cred relcrbesd prococ s n.z 1.2 14 .4

Loarce: RORS, precaoddion by Cerlre Tor Slralegic Ancbeess, Andlylics, Plarning and Pubslicalions (CC1E]L

ot
i kzdal = ke shore ot achvity seclors anclolvilons of Ca | 200 In e moondad (24000 The Fepiblc afSaida
by secHan = Fia share aof aciuity cidsion of O8 300 In e Gedat the aclvity secton of O[3 | belengs 1o

Y -

EURATEX
Data source: Country report LIZHIZH
] o o
LIZLIZL
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GVaA, curment prces, in texille, gorment, GVA, real growth, In constant prices of the
leather and footwear iIndusiries previous year, In textle, garment, leather and
{in EVR milion) footwear Industries (in &)

{estile. gamment. leother ondfoctvearindusitiss
fiha Rapbbe al Serdsa

i3
432 ] :
A7
[ &£
=]
In
=l i
. . e S E AL M
— — - J—— [—
0 N i 0 mn2
e

Source: SO85 precolcumion by Cenire for SA880 (0015, Source: SORE precokoulalon by Cenlre [or 34877 (015

Share of GVA in texfle, garment, leather ond footwear industries in GVA of the Republic of Serbia,
2021 (in %)

|| of whilzh:

{13 Mardackes of fesdies
i

’|
-
ir

'|| 14 Marutachrs of weaing appare

|
II & P iochrn of ieather and reahed prodiscts

Soairsa: SORS, precaouisiion by Ceree for W00F |CCI5)

Male: For the precakcukdion of G n lexdle, garment. lealber and Toohssar indusiies, The folowing aem of aclkily ae
redudsd accordrgg 1o CA|2000: I3daufochos of lexdiss, baufochos of wweaing apporel. 15 orulacione of isaber and
related producls,

I '« ——

Data source: Country report
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WEAR INDUSTRIES

Companies and Entrepreneurs of wearing eopael (55 78], A sustantially lower
rirmkeer af Cormpomnies operated in he monfiociune
According to the calculalions of the Chomber of | OF Texfies [240%], whersos e [owest numiber of
Commere ond Industry of Serbin, ond bosed on the  OCTE COMEOniSs is in The marufaciune of leather
ol of fhee Business Registen AQency, in 2022, total  Ond mated prodects [17.3%]

O 1774 componies openbed in the fextle, gorment,

leather ard Toobweor industies, which account In addition 1o comeanles, In 2022, about 6,140
for 1.3% of the total reglstered companies In the  EnfrEprensuns were engaged In the texflle,
Repubilc of Serbia. Out of that numiber, the majaodty  39ment, leafher and footeedr iIndusties.

of compankes are registered for the manufoctune

Active companies and enfrepreneus engoged in fextle, garment, leather and footwear Industres,

in 02
Code of Achive componies Aclive enkeprensurs
seclionand Achve companies and
oclivity  achve enhepreneurs YEOH O e year.on-year
dvisians numbser M in number z . in
Republic of 3erbia 136,275 2.1 307,737 &1
SeclionC Manudachining 20,134 -2 44,617 33
Cisdsicn 13 Warudociues ol lexlibas 424 4.2 1,185 0.6
Civisicn 14 Monufochre ofweomg oocorsl 1041 -34 4,251 0.0
e o il " sl &l
Divisicnn 15 vioruleaciune ol ksorlber ared redcrbed T R £55 R
wdate U]
TOTAL 1.774 4.7 &, 140 0z
Source: Serbio Susiness Registers Agency, precaicuiaion by Cerre for Strategic Anabses, Analytics, FAanning and Putlications
[EEI5].

& |
EURATEX

Data source: Country report LIZHIZH
o o
LIZLIZL
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Numibxer of companies in textile, garment, Number of entrepreneuwrs in texdtile,
leather and footsear indusiries garment, legther and footsear indusiries
2, A28
I ; - i ] Sl
018 2015 20620 2021 322 3010 2017 320 2021 0
source: serdan Business ~:|:|:|P.1|:r~'. |"'.|:|E1'|i.'.:' |t A Source: serdan Business "!I'."Ell'u'll’."l"'u |"'.|:|€H'|i._.;|' |l

precolcumion by Gl precolcuaion by Lk

Share of the number of companies In fextile, garment, leather and footwear industries
In the total number in the Republic of Serbla, 2022 (in &)

II of whilch:

A rarinchos of texdies I -
| 14 Maraskoches of wearrg apparel I -
'ul & Porochre of ieoffer ond reched products I -

curce: berbion Butiness Regiler Agency [SBRA). precdculalion by CCIS
Kb For the precakcukaian of e rumiber of companis i testie, gormenk, e ather o fostesor ndusiies, e folicsdng oo
at activity one ncilcad ocoondng 1o CAFHI: 1S-tdanitacho of taxdias, |4-Mamiacor ot weaing oeparel, 1=fanubachon
ofkeaber ad relaled preducts.

Share of the number of entrepreneurs in textile, garment, leather and footwear indushies
in the tofol number in the Bepublic of Serbia, 2022 (in %)

of whilch;

3 oo St taxiias - -

14 farudochors of wearng appars I -
5 Mook ot lecther ondd rekatod products I

Source: Sarkkon Business Registers Agency BERA), precolcukaion by CCIS,

Hohe: For the precdcukaion of the rember of erfreprerews infexdie, gorment. leather ond fochssar ndusides, he following
areas of oclivity oe included occording 1o CA[2010): [ 3-fowdociue of fescdies, |dHvianofociue of weoring opporel
1iaruiochurs of l=aber and reloled  producks.

Y <

Data source: Country report
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LTHER AND FO-OTWEAR INDUSTRIES

Turnover wer-oivyecr growth ol 310% The tesdile, gormend,
bergitiner o ToGbwesar indiusties, in 2021, e ondked
The fofal realized tumaver, e, the tofal walee of  he fotal fumoreer of EUR 1.6 bilion, which ocoouwnts
sokd procdects and serices in the non-ircncial 100 1.2% Of The redlized Tumowier in e nondincncicl
busness economy in the Republic of Serbia, In 2021,  Dusiness econanyin the obsered year,
amounted fo EURE 1254 bilion, which constitutesa

Turnovers in textile, garment, leather and footwear Indusiries

Im 2021
Code of Turnewver in nen-inancial seclor
sechon and . .
achvi Turnoover in non-fnancial sechs — yeoron-yeos
Bvisions in n EUR o T
Repubic of Serbia 125.624 ana
Sechon Manufachring 34,354 23.4
Diviian 13 Ptoruociune of texdies 435 19.4
Division 14 fdarudosione ofweaing apparel Pl R
Divisian 15 Aorukochee of ealben ord rekoled products -] 2.5
TOTAL 1.553 21.5
Source: JCRE precaloulalon by Cenhe Tor Siralegic Andhses. Analylics Plarring and Publicalions [CCIS)
Twmnover in textile, garment. fear-on-year flurnover rate in textile, garment,
leather and foobwear industies leather and footwear industies

{im EUR mnlllian) {im %)

Al
. FE {8
L Xl anE
pa ]l T T HIRSIE it i K
Tumerver rabe of chengs i leshils, gomant, leaker ond
7 2018 L] pat P 2071 :

—

footwearindshias (&
l':'-c\-rr\-:'d-:":r-c'r\-J-l-r tre= Pepabc ol | Nk
fowrce: 30RE. precooulalion by Centre for 8A5PF (0CIE). SOLrCE; SORS, precoculaion by Cenita Por SASMPP (D015,

& |

EURATEX
Data source: Country report
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Industrial Production fear-on-year rate of change in textile, garment,
leather and footwear industries

I 2022, in the section of manlachung, industhial {in %)

peoduction gresy by 1L4% o5 compored with 2021 0

the perod from 218 is cbeerved, it s noficed that 122

this economic indicator s recorded a continued
YEO-ON-yeor growth.

Im the manuiactiure of Wearng appedal, In 2082,
Industal production decreased by 4% o=
compnrad with the presous Yedr, by 4.48'% Im The -1&4

maonufacture of textiles, while the maonufactoe of

leather ard related products recorded increase

Imi Imdustral pr{':-:‘:'..ll.'.hl:lr. ooy 2.0%. In the fhve-yaar .:"'""_ b :""‘ al lartile

pefind (20182022, the maonufaochee of texties etyispisripdebuperik b i AN
recorded the |'ig|_r!:'ﬁ1 OvVEROgE annual drop in the G SOIRS

Irestnal prodection of 3.1, T )

Data source: Country report
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VCTRTY IMTHE

EATHER AMD RO

Employment

According o the daio of the Statisticol Cifice of fhe
Republc of Sercia, in 2022, the total of 2.2 millon
ampioyess wene reghtered Inthe Reputlc of Serbio
at legal entifies and with entreprensus. In the
Telibe, Qorrrent, keother and Teohasor industhcs,
fhee rmier of employees at kegal personsg ond
antreprenaurs in 2022 eached 0684, which is
lower by 20% o5 compared with 2021 .

Ihe majorty of employess o in the manufoc e
olweanng aoponed, 35272 [y-o- drog of 265, n

the marfoctune of leather and related products
The numer of emoloyess i3 13327 (y-0-y growih
of 0.8%], whersas e koweast numiber of employees
% in e rmanfoches of Textles, 12,087 |y-0-y Jrop
of 2.9%|.

In the total nember of employvess in the Bepublic
of Serbla, the share of employes: In the tedils,
garment, leather and footwear industies Is 2.7%.
The fhve-pear (2018-2022] awenge decine in the
murmiber of emplopecs in the mentioned industiss
QTS 10 1, 4%,

Registered employmentin textile, gorment, leather and footwear indushies,

in 2022
Code of Mumber of employees fharein - ¥ .
saclicon and Registered employment in 7%
ackyily memberof  year-en-year infola) DY vechion
diivisions employees  change. in % m Calzono)
Republic of Serbia 2,253,473 .8 1000 -
SeclionC Manufachming 475,794 0.5 22.0 1009
Civision 13 Aorulochee ol Tesdies 12,087 2.5 0.5 2.4
Divigion 14 Adorulochone ol widnng appcrnsl 35,272 2.4 1.6 7.1
e o e b Tl e,
Diiwishan 15 I;:;;’_'f‘fl'."""""’"'"" el 1357 0.4 ¥ &7
TOTAL &0, 4845 2.0 27

Source: O8RS, precocubmion by Corre tor Strategic Aratyses

Humber of employees in texfile, gorment,
le-ather and foohwear indushies

i, Ty —
Lk

I I I ]

e

Soaroe: SORS, precaloualion by Certee for LaaPP |(CCIE).

Data source: Country report

Anatics. Forming ond Publications [CCI5)

fear-on-year rate of chonge in employment in
textile, gorment, leather ond footwear industries
(in %)

— -
- .

mmmm Employment chorgeroie in festibs, gomment, eatter ond
Teahamor ireduitines |
e EMpdzeyrment charge 1F|"'F--If iblic of Serbio (S

JourCe; SO precoiculoion Dy Canma for WA8FF [LCIE,

7

EURATEX
LIZLIZH
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Salaries and Wages Salaries and wages,

I e peeriond Jonuon-December 2022, fhe oweoge
solories ond woges poid out in the Regubic of
Jerbio amounfad 10 EUR 880, wharsas e owengs
solones ond woges without fokes and confritufions ;.
[net] stood of EUR £38, The growth in solories and &
wioges, in the peniod JonuorDecember 2022, as
carmpomedl with The sorme Lericd in 2021, amounted
10 13.8% norminally, e 178N e fermms.

In 2022, The highest owenoge sakaries ond wogas
were poid outin the manafacions of texlikes [EUR
A7 3] ared They wens lower by 25.6% in Companson

e e-Dhee il

1o e aneeroge sakinies ond wodes in The Regubic m Miomdoctum ol fesfikes

of Serbia. The avenage salaries ond woges in the — e bachi ol weatieg oppond
reeanulactore G keather and lealher prodects mm Monuiachum ol leaiher andreloied products
o bower by 31.4% [EUR &407), whersas fhe — Papbie of Sarkie

Foweasl salarkes ond woages ang recorded with he
rovaradlochune G weoring appoarel, ond amaunt toe
ELIR 5471 [38.4% bekow 1he Reputds average|.

Source: S0EL, precolcuimion by Cenime for SA8 (OCI1)

EURATEX
Data source: Country report LIZHIZH
] o o
LIZLIZL
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CTRIY INTHE TEXTILE, & g ATHER AND RO R INDUSTRIES

Foreign Trade Foreign rade in textiles, wearing appdarel,
leather and relabed products,
The export of fextie products, in 2022, omaunted annual data, 207 8-2022

fo EUR 1.6 bilion, which is higher by 20.9%, o3
compared with 2021, and It accownts for 5.8%
of the total exports of goods of the Republic of

Sercla. The averaoge annual export growth rate
in the five-year perod (2018-2022) amounts tao II II II I
& 5%.

Im ArZZ, the Import vake amounted to EUk |8

=

billlon, which is higher by 2001'%, 0s compoared . e I
with 2021, and it eccounts for 4.7% of the total - - - - -
imports of the Republic of Serbla. The averoge WENPORT, milion BR
anmual growth rate In imports in the fee-yvear m PR, wilian EUR

TRADCE BALAMCE. milkion EUR

period (2018-2022) amounts to 10.4%.
e cdedalion B Tar SAAFF [CCI5|

Ine deficit In the forsign frade In testle ooToe YoRS precdtudion by Cenbs for (CCB)

products amounted to EUR 238.% million, with

the coverage of impors by exports of 87.0%.

Since Z200%, thers hias bheen o deficih In rnr.‘!lgn

E!Pﬂﬂ' structure of texiles, nrmenr, |I'I"|Pl'.'ll'1' shructure of textiles, g'EI'I'I‘IEI"IT.
leagther and related prnduct!. leather and related pI'ID-EH.ICH.,
in 2022 [In %) in 2022 (In %)

B Manuachus al wesarnre] apporsd m Merdachme al {eetibes

.'\\.:r joctum gl lsatherord redoied prochochs - Monolactung Of asearing O piione

g Monuochum gl ferhis g Monuachre al lsaiherordreloled procuch

u Wonuoctum gl qports gosach, gormess ona haps m homolacture ol goorls Qoodk, Qormes and horps
Source: SORE precolcuaion by Carina for SAAPP (DTS, Source: BORSE, precaodation by Cerre for RAAPP [TCIE].

&

EURATEX
Data source: Country report LIZHIZH
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Export of textiles, garment. leather and related

products by cownfry, 2022
{in EUR milion]

GaTrRTy -

5%
Bussian Fedaraiian F 1850

Besprid ey oo Hafma o wired r 1202

Crooiia . 3.0

RETEania l g0.F

Ml anag I 454
France I

432 1

Herhkacedania | #.e

Ekvania 3T

Source: 5085 precolculmion by Cenine for S48 (OS]

-

Data source: Country report

Import of textiles, gorment, leather and related
products by country, 2023
{in EUR milion)

oo I

By backesh

-

aemany 034
rdia ] ws

Auilnia . 1.2
wisdnarn I 37 L

Hungary [ z70

Wanmear 25,

]
Source: MRS, pre by Ciervine tar WA |CCIS).
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CTIVTY IMTHE TEXTILE, GARMENT, LEATHER AND FOOTW!

Total Realized Investments Structure of reglized investments in fixed ossets
in texfile, garment, leather

The total realzed investiments in fiwed meets in the ond tootwear Industries, In 2021

Tesdibe, orment, eaiher ond Toohweor industies, in

2027, comounded 1o EUR 85.3 million. out of which Otters

B1AT were pedlized in The monufociuee of weaning 1:5%

appond [EUR 337 milion], 19.8% in the momfochs P /

af texties |[EUR 129 milion] and 2546% in the 55.1%

rocrelacione Of leather and reioted prodects |ELR

18.7 rmillicn|.

In the structore of fhese investments, The SerHnIETCn

investrents in dormeshic and imcored equipnmen “:f’ﬁ_"

hoad Thee largest shaore |55.0%). Lower investments

wiare made in buikding:s and vl engineeing

[43.4%), whike the remaining 1.5% occount for  Scurce: SORS, precolouction by Cene for SA8FF [CCI5)
ineestrments inintelechual progerty — esseansh and

cleveopmend, softwore, dofoboses and ather,

Fﬂ[E'ig” Di[E'Ci I""l"E'El'mE‘"l"’!- Met FDI inflow, bosed on non-residents’
Investments, annual data

{in EUR million)

Accondinegg o the prefirminary dala ol Thee Malions
brork: f Sertaia, in 2022, the Tola net inflow of FOIs
in e Repobkc of Sero, ongroend ol ineestiments -

of ron-residents, armounbed 1o CUR 4.4 billion.
5.0
In the marutaches of texdties and morutochee of i
weaning apporel, e net inflow of EUR 38.0 millicn
wicts aachieeed, which oooourts for 0L.5% of the total 2l
FLOIS im thee Bepubic of Serio. .
In the ivespoor peiod [2018-2022), e tota rel

inflowe of FOIs in the fexfike, goment, keatber and 15 17 b e Mer] v

foaheeor indusiries armounted ta EUR 199.4 milian,

and the highest inflow wos just eoorded in 2021 Source: MBS precalodalion by Cenins for 34400 |CCI5).

|EUR &1.5 rillion). Mode: 10 aooomonca with e ‘TVerud for the prepardtion of 1he
bakonce of poyments ond inemaiona eastmant position no
&, I, tha randoned economis borch inciices: Manukeshane
ol texiles and weoring opporel, Inchisiries ora closdfed
acoording b tha shatslical closshic olion of economic activiiem
af fa Buropsson Communiby HACE Bew, 2. 2008]

& |
EURATEX

Data source: Country report LIZHIZH
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CHAMBER OF
COMMERCE AND
INDUSTRY OF SERBIA

va

g

ASSOCIATION OF TEXTILE, GARMENT, LEATHER AND FOOTWEAR INDUSTRIES

Annual Assessment of Business
Activity

Invasiments

ACCORdNRG 1o The resuls of the COIS Survey On
Busines Activity of the Domestic Econormy, he
surveped companies in Textles, gorments, keafher
and Tootwear industey state that in The streciune o
imwesiments the folowing ifems bowve the lorgest
stvaret imported squipment (447% of realzed
imeestrments in 2022, e, 47.4% of folal tonned
irnestrments in 2023), boldings and kond [23.9% of
realized invesiments, e, 269% of folal Honned
irneastrments], nd one ke asth inferested in investing
im intellechea property (only 2.2% of the eoized
rmeasirmeenils in 2022, e 195 of paneed investiments
i 2023,

Financing

In ArF2, the largest number of the surveyed
companes In textles, goments, leather and
toctwear Industry manky vse thelr own funds in
pudness operations [81.9% ond loons | 16HE],
Bucdnet Incenthves and other sources of finoncing
roree 0 negligible shors in e stuchore of sources
of inancing,

Incenfives

In 2022, the Incentives of state Institutions ard
lacal self-govemments were wsed by 23.4% of
the surveyed comoonies In texfles, goments,
leather and tootwear industry, whereos 708% of
the responcents stated that they did not opply Tor
thae tunes,

The rumber of the surseyed companies in testiles. gaments
l=alter and footevear indusiry is indcaled by the ledber "r
[somipls siz=].

Structure of the realized
and planned investments
(% of respondents)

W p-oerime] e g
0 R g ) hD el
S B0 B AT

T

e [or 323

realized i A0

Source: ST Suresy on Businesy Aclivily o the Domestic
ooy [N redaiied = 33, n phorresd = 38)

Structure of the sources of financing
In 2022
(% of respondents)

Ll OPA

W i, 21 K

mlcans. 16,00
mbudget incentives . 0.6%

Otteet saUmCes Ol naonorg
o TR

1].7%

Jowee: DCE Sureey on Business Aclivily of the Domeslic
Ecorormy (=72,

Did you apply for ony subsidies granted by
state insfihdions or local self-governments
in 20227
% of respondents)

Sowce: TCE Sureey on Business Activily of the Domeslic
Ecorormy [n=72.

M |

Data source: Country report
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Textile industry

General economic environment and evolution
in 2022

For the textile and apparel industry, the past few
years have been marked by various problems. While
the pandemic brought global trade to a virtual
standstill, there were hopes for a quick recovery after
the pandemic ended. However, this has not happened
since then. The war in Ukraine, which has led to an
energy shortage, has played a large part in this. For
the textile and clothing industry in particular, a
seamless energy supply is essential, and it reacts very
sensitively to price movements in this area. This led
to a difficult price cycle in 2022 and also 2023. Rising
energy prices forced producers to raise prices. At the
same time, strong overall inflation led to a decline in
demand.
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Now that the supply chain problems of the pandemic
have eased, there is too little demand and empty
order books. This is also reflected in the KOF survey
data. Capacity the
industry is falling again after a recovery phase, the

utilisation in manufacturing
business situation is assessed to be mixed and the
order backlog is estimated to be in the majority. The
textile trade in particular is suffering from the current
situation. The textile exports were just slightly higher

in 2022 at 1.2 million Swiss francs.

Wholesale trade in turn assumed a strong start to
2022. This sentiment again cooled a little in the
course of the year. Nevertheless, clothing trade in
particular rose in 2022. In 2022, clothing worth 993
million Swiss francs was exported, which is a good 50
million more than in the previous year.

Course of Business: Manufacturing Industry and Wholesale

GESCHAFTSLAGE (SALDO): VERARBEITENDE INDUSTRIE
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The company’s overall economic situation is illustrated by the course of
business. Test participants answered the following question: “We judge the
overall course of business to be good, satisfactory, bad at present”. The seasonally
adjusted balance of positive and negative answers is shown.



AUTUMN REPORT 2023

SWITZERLAND

Swiss Textiles

PAGE 116

Factors influencing textiles & clothing and their Evolution

Exports and Imports

SWlSSTEle LES

2022 was a bit of a mixed year for the trade. Textile exports increased only slightly, and growth was in the low
single-digit percentage range in 2022. Due to the uncertain situation, consumption in important sales

countries tended to decline.

Textiles Exports

TEXTILES

Product groups, 2022, in million Swiss francs

1 Spinning materials

N -15.4%

476

2 Yorns
ABS%

140.5

3 Woven and knitted fabrics/knitwear

ATA%

286.5

4  Special teatile fabrics
N -41%

54.6

6 Home textiles
-1.3%

98.9

@

Technical textiles
ol -0.3%

575.2

EXPORT DESTINATIONS, TEXTILES

in milllign Swiss francs, 2022

W-A0% | AJTE AWIN

Data source: Country report

79 |59 55

AT 1¥-24% W-8T%

Belgium
Hungary
Romania

UK

|
33 | 323230

AJA0K | ARYE | ANTE | ATEN

Textiles Imports

TEXTILES

Praduct groups, 2022, in million Swiss francs

3
4
5
1 ;:?;;ng materials 51 g
? Aex 157.8
a :?zf;;nnd knitted fabric s/ knitwear 304-6
4 ;p;i'gwﬂll'ﬂofnhrics 126-6
i 505.5
¢ Ve e 1,019.7

SOURCING COUNTRIES, TEXTILES

In ilbon Swiss francs, 2022

3 20% M-I ALK | AT%

Belgium
India

USA
Netherlands

108| 70 | 66 | 51 | 50

AZES A% | ALON AR | ALTS

EURATEX
LIZLIZH
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The situation is somewhat different for clothing exports. After a strong start to 2022, exports fell. In the third
quarter, a decline was even recorded. However, the trend reversed in the last quarter and exports rose by
more than 10 per cent. While important markets such as Germany and China also recorded a decline in
demand here, it is primarily the European market that is experiencing increased demand. Exports rose by a

around 19 per cent.

Clothing Exports

CLOTHING

Product groups, 2022, In milllon Swiss francs

1 Knitted outerweae
54N

2409

2  Waoven cuterasar
A 0.5%

321.7

3 Oulgrwoar made of ipather,
animal hides, plassic materials
%

o -4

41.8

;‘_Kl-'ilhll-ﬂ.:ll'dmal
A4 T%

176.0

B Woven undorasar
incl, corseiry)
N -38.2%

9.3

8 Clothing accessories

fiies, handierchieds, etc ]

A LE%

2036

L ¢'!"|l’{| CAROIE o BOGn .-ﬂp.l‘\'.f‘l.‘ |)'r'|'f" DO BECOICING
o cusloms tanff sections 81 and B2, The term “re-oaports”
rafers 1o imported Aems that have been re-exported

EXPORT DESTINATIONS, CLOTHING

bn million Swiss francs, 2022

261 174

Data source: Country report

UK

Q|26 27

ABO%  M-15% IMI0ARIA-INI AEITR (AR | WA0% ]| AEIN  M2E4% -10.0%

Belgium
Netherlands
Hong Kong

Clothing Imports

CLOTHING

Product group, 2022 in million Swiss francs

1 ;;9:; QRETE 2,0288

P mam 2,681.6

¥ oninal hoes, i mavenals 108.9
N-5.2%

T 8141

P oo 1563.0
A%

© o ranchorcriara e 6314

_N-8T% i

Ciothing imports hawe boan pdjusted by roe-GXports BCCording

o customs tarill socticons 81 and 62. The tenm “re-sxpons”
rafers 10 imparted Hems that have been me-exporbed

SOURCING COUNTRIES, CLOTHING

in milon Swiss irancs, 2022

India

Bangladesh

Reiurn shipmenisof godds [ne-exporisi canrot be aliocaced io specdc couniries

theselore e fgure A Cloahing FRpOMS ACOUDES P ~apOTTE, SRCh BROURT 1D
¥ 2 mimon Swiss frenoe

Cambodia
Pakistan
France

23271009 919 | 691|447 | 391334222

A | Auas [Ason | Aask | Aoes | Aam | At | Adrs
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Evolution of textiles and clothing activity during
the first months of 2023 and prospects

2023 has continued to mean that the textile and
apparel sector cannot get out of crisis mode. Due to
the still ongoing war in Ukraine, the energy situation
is volatile and prices have risen, especially in the first
half of the year. This has also led to a further
strengthening of the Swiss franc. This may be positive
for imports, but on the export market it is a
hindrance, especially at times when there is a high
level of price sensitivity among customers.

After there were slightly increased export rates in
2022, the figures fell again in 2023. Most recently,
declines of around 7 percent were recorded compared
to the same quarters of the previous year. This was
due to weak demand in key markets such as Germany.

The textile
suffering. The business situation is assessed as
negative and trade figures are declining. Clothing

processing industry in particular is

wholesale is sending more positive signals. In the
middle of the year, more positive assessments were
made for the first time in a while and clothing exports
are continuing to rise in 2023.
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However, there is hope that the next few months will
bring a brief respite. Inflation is falling and the
energy situation no longer seems quite as precarious
as it did a year ago. For a sustainable recovery,
however, a stabilisation of the global situation is
needed. After several years in crisis mode, companies
are running on fumes and reserves are at a minimum.
A recovery phase is therefore clearly necessary.
However, this also depends on how world events will
develop.

Data source: Country report
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Turkish Clothing Manufacturers’ Association — TGSD, Turkish Textile Employers’ Association — TTSIS
Turkish Apparel Exporters’ Association — IHKIB ,Turkish Textile & Raw Material Exporters’ Association — ITHIB

General economic environment and
evolution of the
industry in 2022

textile/clothing

The year 2022 was marked by the supply chain
disorders after the pandemic,
materials and logistics — which inevitable affected the

increases in raw

price of final goods — as well as the war conditions in
Ukraine and security perceptions in general.

High inflation rates became a major concern for many
stakeholders in the supply chain, but it has started to
be effective in Turkish economy, which strongly
affected apparel exporters, together with currency
increases.

Investments in digitalization and e-commerce
continued to increase, as well as in green energy,
which reflects the commitments of the Turkish textile

and apparel industries on EU Green Deal objectives.

On the other hand, stagnation on consumer demands
in many apparel import markets is influential on
orders, which in turn affects the financing of future
business. Additionally, limited consumer preferences
to pay more for sustainable goods is increasingly
being discussed in shaping the industry motivation
given the decreasing demand due to global economic
conditions.

In terms of economic indicators, textile and apparel
industries contribute to GDP by 6.7%, manufacturing
production by 13.5%, manufacturing labor force by
26.2% and export earnings by 13.9% in 2021.

Data source: Country report

Production Index
In 2022, the Turkish apparel and textile industry
experienced a high production increase reflecting

the increasing level of investments after the
pandemic.
2015=100 Total Industry ~ Manufacturing Industry  Textile industry ~ Apparel Industry
Production Index 143.8 146.5 131.7 179.9
Index Change 5.7 6.8 -4.7 27.7

Business trends - total turnover

Textile and apparel industries had decreasing total
turnover compared to total
industry averages.

and manufacturing

2015=100 Total Industry ~ Manufacturing Industry ~ Textile Industry ~ Apparel Industry
Turnover Index 878.7 875.8 803.0 696.8
Index Change 13.9 13.6 91.5 105.5

Business trends - productivity per person
The productivity per person employed in apparel
has increased in the year 2022.

2015=100 Total Manufacturing Textile Apparel
Industry Industry Industry Industry
Productivity per person 113.4 13.6 108.2 126.2
employed Index
Index Change -0.9 0.1 7.9 15.3

Business trends — capacity utilization rates
The capacity utilization rates of apparel industry
recorded high levels in 2022.

2015=100 Manufacturing Industry Textile Industry Apparel Industry

Capacity Utilization Rates 76.50 71.29 80.27

EURATEX
LIZHIZH
o o
LIZLIZL
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Factors influencing textiles/clothing
and their evolution

Domestic demand

'|' h e ye a rl y d omes t | C ma rket re t a | | sa | es | n d ex 2015=100 Total Retail Sales Textiles, Clothing & Footwear
increased by 10.2% in 2022. The retail sales of pomestefellsares e s
. Index Change 10.2 20.4
garments, home textiles and footwear, on the
other hand, increased by 20.4%.
Imports - Exports
Share
World EU (27) of
Export Figures of Tirkiye the
in Billion Euro EU
2021 | 2022 | Change | 2021 | 2022 | Change (27)-
2022
Total Exports 190,4 | 242,8 | 27,5% 79,7 | 100,5 | 261% | 41,4%
Apparel Exports (CN 61+62+63) 17,9 21,3 | 18,6% 10,9 | 12,9 | 181% | 60,5%
Textile Exports (incl. Fibers) (CN 50-60) 1,2 12,5 | 1,0% 4,2 4,5 6,5% 36,2%
Fiber Exports 0,6 0,7 | 34,9% 0,2 0,4 | 453% | 47,3%
Share
World EU (27) of
Import Figures of Tiirkiye the
in Billion Euro EU
2021 | 2022 | Change | 2021 | 2022 | Change (27)-
2022
Total Imports 229,4 | 347,5 | 51,5% 72,3 | 8g,2 23,4% 25,7%
Apparel Imports (CN 61+462+63) 1,5 2,5 | 66,7% 0,4 0,6 | 50,0% 24,0%
Textile Imports (incl. Fibers) (CN 50-60) 8,2 1,9 | 451% 1,9 2,2 | 15,8% 18,5%
Fiber Imports 3,2 4,6 | 43,8% o,8 0,7 | -12,5% 15,2%

EURATEX
Data source: Country report LIZHIZH
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Turkish Clothing Manufacturers’ Association — TGSD , Turkish Textile Employers’ Association — TTSIS
Turkish Apparel Exporters’ Association — IHKIB , Turkish Textile & Raw Material Exporters’ Association — ITHIB

Prices

December 2022 (Change according to the average
of last 12 months) (Source: TUIK)

e Producer Price Index (%): 128.47

e Consumer Price Index (%): 72.31

Employment Trends
Employment of apparel industry increased in 2022.

20152100 Total Industry  Manufacturing Industry ~ Textile Industry ~ Apparel Industry
Employment Index 127.0 129.1 121.6 143.1
Index Change 6.8% 6.9% 3.5% m4%

Wage Trends
The industry wage increase is higher in the total
industry and manufacturing industry.

2015=100 Total Industry ~ Manufacturing industry  Textile Industry Apparel
Industry
Wage Index 564.5 581.4 570.7 644.9
Index Change 86.3% 86.7% 77.3% 94.0%
Investments

In 2022, the industry registered an increasing rate
of investments in the state investment promotion
scheme and reached to about 51.5 billion Turkish
liras, a record high level of the scheme since its
start date of 2012.

On the other hand, due to deviation of Turkish lira
against the Euro, the investments in Euro terms
-17.2%

recorded a decrease of in textiles and

-1.9% in apparel.

Data source: Country report

Evolution of textile/clothing activity
during the first months of 2023 and
prospects

The year 2023 is mainly marked with decreasing

consumer demands and political uncertainty.

Under these circumstances, the industry is also
concerning about the financial capacity for new
investments on sustainability.

Production Index - Monthly

Production Index  Total Industry  Manufacturing Industry  Textile Industry  Apparel Industry

Change
(2015=100)
4,6 6,0 11,4 17,2
January
8,2 8,2 27,2 4,0
February
0,4 19 16,5 96
March
3 0,2 7 3
April
May 0,2 1,1 -10,0 10,5
June 0,2 w7 13,9 a1
July 7.6 76 0,6 5.4
August 34 1,8 -85 “t,4
September 4,0 3.7 92 9.9

Turnover Index - Monthly

Turnover Index Total Industry Manufacturing Industry Textile Industry  Apparel Industry
Change
(2015=100)
January 66,1 66,6 34,2 64,6
February 44,8 44,7 7.6 39,6
March 42,7 43,0 16,0 46,2
April 41,9 42,0 22,8 39,6
May 34,9 353 16,4 45,8
June 42,5 42,7 22,4 44,2
July 62,7 63,1 51,7 49,8
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=

Capacity Utilization Rate - Monthly

Yea
2022 | 202 | 2022 | 2023 2023 | 2023 | 2023- | 2023 | 2023- | 2023 | 2023 | 2023- 2023 | Mont | rly
-10 2-11 12 -01 -02 -03 04 -05 06 -07 08 09 -10 hly% | %

Manufacturing Industry

76,9‘ ?5-9' 76,5‘ 75,3 ?5.2| ?3:5| ?5,4‘ ?ﬁ,ﬂl 76.BI 77,1| 75.1. ??-3‘ ??.4‘ 0,1% | 0,7%

Textile Industry

?‘:3‘ 69,4 | 79,2 ?‘3‘:3‘ 70.4 70,7 | -0,5% | 0,7%

71,2 | 70,4 66,1 67,2 | 70,0 70,8 71,1
Apparel Industry |
6,4
81,6 | 8,5 | 80,3 | 783 78,7 | 759 7.6 775 773 | 786 76,4 | 75,8 @ 76,4 0,7% %

Export - Import Figures - Monthly

Export Figures of World EU (27) :?:::
Tiirkiye = r = r EU(27)
in Billion Euro 2022 Jan.- | 2023 Jan.- 2022 Jan.- | 2023 Jan.-
July July Change July July Change *2022
Total Exports 133,3 13,2 | 0,6% 65,0 65,4 0,6% 49,5%
Apparel Exports
(CN 61+62+63) 12,0 3| -58% 75 6,8 -9,3% 60,27
Textile Exports
(incl. Fibers) (CN 50-60) 8,1 74 | 19,4% 3 2,5 19,4% 33,8%
Fiber Exports 0,1 0,1 0,0% 0,0 0,0 0,0% 20,02
Import Figures of World EU (27) 2::::
Terkiye 2022 Jan.- | 2023 Jan. 2022 Jan.- | 2023 Jan EU (27)
in Billion Euro i i i i
July July Change July July Change | 303
Total Imports 191,0 200,1 4,8% 56,5 65,8 16,5% 32,9%
Apparel Imports
(Ch61462463) 13 18| 38,5% 03 o5| 667% | 27,8%
Textile Imports
(incl. Fibers) (CN 50-60) s 53| -84 b3 wf a7 | 2
Fiber Imports 3,2 1,7 | -46,9% 0,4 0,4 0,0% 23,5%

Data source: Country report
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List of contacts

Austria

Fachverband der Textil-, Bekleidungs-, Schuh- und
Lederindustrie - TBSL

Wiedner HauptstraBe 63 - 1045 Wien

Website

Belgium

Fédération Belge de I'Industrie Textile, du Bois et de
I’Ameublement — FEDUSTRIA

Hof-ter-Vleestdreef, 5/1 - 1070 Brussel

Website

Czech Republic

Association of Textile-Clothing-Leather Industry) - ATOK
TéSnov 1163/5, CZ-110 00, Praha 1

Website

Croatia

Croatian Chamber of Economy - HGK
Rooseveltov Trg 2 - 10000 Zagreb
Website

Finland

Finnish Textile & Fashion - STJM
Eteldranta 10 - 00130 Helsinki
Website

France

Union des Industries Textiles — UIT
37 Rue de Neuilly - 92110 Clichy
Website

Union Francaise des Industries Mode & Habillement - UFIMH
8 rue Montesquieu - 75001 Paris

Website

Germany

Gesamtverband der deutschen Textil- und Modeindustrie - T+M
Reinhardtstr. 14-16 - 10117 Berlin

Website

Greece

Hellenic Fashion Industry Association — SEPEE
Ermou 18A - 54624 Thessaloniki

Website

Hungary
Association of Hungarian Light Industry — AHLI
Gyomroi ut 86 (INNOVATEXT Zrt.) - 1103 Budapest
Website

Data source: Country report
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Italy

Federazione Tessile Moda - SMI - Sistema Moda Italia
Via A. Riva Villasanta 3 - Milano

Website

Netherlands

Modint

Arnhemse Bovenweg 100 - 3708 AG Zeist
Website

Poland

Federation of Apparel and Textiles Industry Employers - PIOT
27/29 - 108, Sterlinga St., 90-212 £6dz

Website

Serbia

Association of Textile, Garment, Leather and Footwear
Industries

Resavska 13-15,11000 Belgrade

Website

Switzerland

Swiss Textiles

Beethovenstrasse 20, Postfach - CH - 8022 Ziirich
Website

Turkey

Turkish Clothing Manufacturers’ Association - TGSD

Adnan Kahveci Bulvari Sirinevler Mahallesi no: 208 Haydar Akin Is
Merkezi-2 K:5, D:19 - 34188 Bahcelievler

Website

Turkish Textile Employers’ Association - TTSIS

Metrocity A Ofis Blok Biyikdere cad. No: 171 kat:19 - 1. Levent,
Istanbul

Website

Turkish Apparel Exporters’ Association — IHKIB

Cobancesme Mevkii, Sanayi Cad. Dis Ticaret Kompleksi B Blok
P.K.34196 Yenibosna - Istanbul

Website

Turkish Textile & Raw Material Exporters’ Association - ITHIB
Cobancesme mevkii, Sanayi Cad. Dis Ticaret Kompleksi B Blok
P.K.34196 -
Website

Yenibosna/Bahcelievler/Istanbul

United Kingdom

UK Fashion and Textile Association— UKFT
3 Queen Square, London WCTN 3AR
Website |IEU RAI


https://en.mapy.cz/s/3u6MS
http://www.textiles.pl/
https://goo.gl/maps/ygpW4qtwv1js62Jy7
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